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Keep up the good work 


RON : FIBRE 


“NANNED Foods Week 1925 is over. Its 
> success came from enthusiastic, con- 
certed effort. The natural human tendency 
is'to sit back and relax a little—but 
‘the situation calls for a continued drive. 


Production of canned foods has outstripped 
distribution. Obviously the great need is to 
restofe the balance, to keep the products of 
the industry flowing unchecked from can- 
nery to kitchen. 


That means educating the American people 
to buy two cans where they used to take 
one —to consume greater quantities of the 
staples}igreater variety of the specialties. 


It’s’ quite an undertaking, but it can be 
dom Let us all strive to continue through- 
-ou€the whole year the spirit and drive of 
Caniied Foods Week. Cooperation de- 
veloped our industry’s wonderful produc- 
efficiency; now let’s continue and in- 
the cooperation to move the packs, 
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AYARS 


NEW PERFECTION 


PEA and BEAN FILLER 


“Secuted Splendid 
Absolutely No Variation Whatsoever 
In The Fill’’ 


This Was True Of The Smaller Grades 
Of Sweets Of Strictly Fancy Quality 


FACTORY 


_ PACKERS OF 
SOUTH BEAVER DAM, WIS. SELECT BRANDS 
OF PEAS 
GENERAL OFFICES, 
RANDOLPH, WISCONSIN: SWEET CORN 
Ayars Machine 0o., Wis. 
Salem, N. J. September 18, 1925. 


Gentlemen: 


We are very pleased to advise you that your new 
Perfection pea and bean filling machine was used by us during 
the pea pack this summer with entire satisfaction. We secured 
splendid results, We were able to operate this filler ata 
continuous high speed with absolutely no variation whatsoever 
in the fill. This was true of the smaller grades of Sweets 
of strictly fancy quality where we had always heretofore 
experienced some difficulty in procuring a uniform fill at 
high speed. The best evidence of our satisfaction is the 
fact that we are now planning to install another Ayars machine 


next year 
Very truly yours 
BEAVER CANNING COMPANY, 
Hi fed Pres, 
HAJ: MEF 


Write for prices and special discount on early orders 


Ayars Machine Company, new jeriey. 
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CHISHOLM-RYDER CO., Inc. | 


NIAGARA FALLS, N. Y. 


Successor to 


CHISHOLM-ScoTT Co., S. M. Ryper & Son, | 
Columbus, O. and Niagara Falls, N. Y. Niagara Falls, N. Y. 


Manufacturers of 


Green Pea Viners Can Markers 
Green Pea Feeders Lift Trucks 
Bean Snippers Conveyors 


Bean Graders Special Machinery 
Bean Cleaners Built to order 


INOCULATE 


Our Cultures: 


| | 
Strengthen—oor 


Percentage of small peas 


Inoculation is Insurance that You Cannot Afford to be Without. 


LeROY V. STRASBURGER, B. S. | | 


15 South Gay Street 
BALTIMORE, MARYLAND 


THE LARGEST ACRE SIZE CULTURE ON THE MARKET 


q 
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HIGHEST GRADE OF WORKMANSHIP ; LOWEST POSSIBLE PRICES PROMPT SERVICE 


Yann 


VOW 


ESTABLISHED 1863 


CALVERT LITHOGRAPHING Co. 


LOW 


POLO LOO 


ie 
5 
Fy “THE MODEL SHOP” ig 


DESIGNERS AND MANVFACTVRERS 


LABELS, CARTONS AND 
ADVERTISING MATERIAL. 


POPS 


WOW 


POLY 


Cnicaco. ILL. DETROIT, MICH. OMAHA, NEB. 


LANDRETH 
SEEDS 


Spot or 1925 Crop Seeds 


WE OFFER 
Corn Okra Cabbage Cucumber 
Beet Tomato Spinach Snap Beans 


Squash Pumpkin Cauliflower Dwarf Lima Beans 
or Any Other Varieties You May Want 


FUTURE OR 1926 CROP SEEDS 


When ready to place your Contract order for delivery after 
1926 crop is harvested, write us for prices. 


If we had not grown good seeds, given fair prices, fair service and careful attention to business, we would not be the 
oldest Seed House in America, as this is our 141st year in the business. 


BUSINESS ESTABLISHED 1784 | D. LANDRETH SEED COMPANY 


141 years in the Seed Business’ BRISTOL, PENNSYLVANIA 
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A FORWARD STEP 
IN 


CAN MAKING 


As this year, so next year, all our Sanitary Can customers will be pri- 
vileged to specify that Ends of Cans are to be lined with the newly 
developed Gold Seal Compound providing a solid rubber gasket 
whose elasticity and continuity of pure rubber film is graphi- 

cally shown in the accompanying photographic illustration. 


This decision is based upon most satisfactory results from 
extensive use with a great variety of Canned Foods over 
a period of three years. 


Seams have proven tighter’ the vacuum is longer retained; 
and obviously, the life of the Can is increased and the 
quality of the Contents is improved. 


We were the first of the larger Sanitary Can Manu- 
facturers to adopt this new rubber gasket exclu- 
sively, thereby maintaining our reputation for 
keeping abreast of the times. 


Spoilage from all causes has been reduced 
to a minimum by the use of this” product. 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


ARTHUR I. JUDGE - - - - Manager and Editor 
- 107 South Frederick St. 
Baltimore, Md. 


. Telephone Plaza 2698 
Packers are invited and requested to use the columns of 


THE CANNING TRADE for inquiries and discussions among them- 
selves on all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. ARTHUR I. JUDGE, Editor. 


; THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 


and Canada. Now in its 49th year. 

TERMS OF SUBSCRIPTION. 
One Year, - - - - - - - . - $3.00 
Foreign, - - - - $5.00 


Extra copies, when on hand, 10 cents each. . 
ADVERTISING RATES—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 


Address all communications to THE CANNNG TRADE, Balti- 
more, Md. 


Entered at Postoffice, Baltimore, Md., as second-class mail 
matter. 
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EDITORIALS 


UTTERINGS -—The poor Postmen! How they 

have labored during the holidays!! Yes, when 

they were poor -that is, before they received the 
rather substantial bonus and the advance in salary this 
year, and which has put the Postoffice Department into 
a debt of something over ten millions of dollars—they 
were poor and they labored hard and long, but they got 
the mail out on time. But not now. They have moved 
up into the circle of the elect and have adopted their 
ways: the higher the salary the poorer the service. Al- 
though the copies of The Canning Trade were deposited 
in the postoffice on Thursday evening last week, a full 
day earlier than usual, and will be again this week, they 
were not received by our readers until well into the fol- 
lowing week. It took the writer’s individual copy from 
early Thursday evening until the following Wednesday 
to go five miles, and all within the city limits. And that 
merely matches the experiences of subscribers in many 
sections, who have wondered what was the matter, ani 
whether or not we had taken a complete holiday and no: 
hothered to publish. And that is the oniy reason for 
yo explanation; we owe it to our readers and to our- 
selves. 


But it has been an Herculean task which the post- 
men have had to perform, and it seems to be growing 
harder each year. We have piled on our desk at present 
greeting cards of every description, personal letters 
and other evidences of friendly remembrance that over- 
whelm us with gratitude at the thoughtfulness and con- 
sideration, but leaves us helpless to attempt to acknowl- 
edge as we would like in each individual case. And so 


we must take this means of heartily thanking each one’ 


of these goods friends, and we trust they will consider 
this as our personally expressed appreciation. Life and 
effort and work are the more worth while when one 
knows that such a host of friends in every section of 
the country is the result. 


EASING—And then as if to tell us that, in spite of 
the bright and happy season we are enjoying 
there are even greater joys for thuse who “can,” 
we receive in our mail this letter; accompanied by a 


handsome picture in colors of the Hotel Plaza, Havana, 
Cuba, with waving palms, blooming flowers and foun- 
tains playing in this paradise. 
My Dear Arthur: 
Something makes me think of you tonight, 
back there in the land of Liberty—and brokers. 
The old girl at the entrance of New York harbor is 
not needed to say “It” to Havana. Uncle Sam is a 
pretty nice old chap, but since the signing of the 
armistice some of his “ingredients” have been off 
the key, to say the least. Here’s to John Philip 
(Hill) and the other fellows who see the situation, 
yourself not excepted. I wish you were here. 
Sincerely, 
H. P. STRASBAUGH. 


P.S. Pineapple juice and Gordon (genuine) 
beats canned tomatoes. 


Well, Harry, we are glad to be with you in spirit, if 
not in the flesh. Some day we will step out of our altru- 
istic endeavor and become a tomato and corn canner, 
and then we will be able to enjoy Cuba and all its de- 
lights, despite a market reputed to be below cost. 


From out of a house whose directing head is and 
has always been one of the real genuine advocates of 
temperance, rather than of prohibition as we know it, 
and whose life is the living model of his conscience, 
comes this: ‘ 

“Heap on the wood, the wind is chill; 
But let it whistle as it will, 
We'll keep our Merry Chirstmas STILL.” 


Why should even a poor editor have to work during 
“holiday” time? 


If we understand it aright there is a custom among 
the orthodox Jews—it’s their custom—that all bills 
must be paid by the end of the year. Apparently there 
are not many orthodox Jews among our cannery sub- 
scribers. It’s a good custom. 


PRICE LIST WITHOUT PRICES—That is the 
way a note read which inclosed a copy of a week- 
ly letter of the Torsch-Summers Co., Baltimore 

Naturally we looked with interest, and we found a four- 
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page folder, breathing nothing but the Christmas spirit 
and filled with good wishes, instead of the usual array 
of prosaic and often disturbing prices, as price lists 
usually contain. All business and even our home lives 
have become so commercialized that it is refreshing in 
the extreme to meet with anything that is free of that 
taint. Our nation is not only commercialized, but ma- 
terialized until the dollar sign seems to have almost 
taken the place of the symbol of the cross in our homes 
and churches. And the world regards us as mere chas- 
ers of the dollar. It is not to be boasted of. 

So when this four-page folder, printed in red and 
green with holly wreaths abounding, bore only tidings 
of good wishes to the American housewife as the con- 
sumer of their products, an appreciation for the distrib- 
utor, a tribute to their representatives, and , 

“Ring out the old year’s festering sores, ring 
out its strifes, its hates and all its bitterness; and 
ring in the soothing and healing message of peace 
and good-will to be sounded trumpet-like unto all 
the world this coming Christmas night. May we 
leave with you, good friends, a wish for a Happy 
New Year?” 

We repeat, it came to us as refreshingly differ- 
ent, and worthy of congratulation for its distributors. 


WINTER. 
By F. H. Bilderback, Bristol Pa. 


Some folks decry the winter, 

When the ice winds vengeance wreak ; 
They gaze from out their windows 

One a world that’s stark and bleak. 


Not one lonely ray of comfort 
Can they in the Winter find, 
The world it looks so naked 
That they close the window blind. 


But I find a lot of comfort 
As I look around and note 
There’s not a fly or skeeter 
Takes me for his table d’hote. 


WATSON WOODRUFF BADLY INJURED 
ATSON S. WOODRUFF, Jr., only son of Mr. and Mrs. 
Watson S. Woodruff, of S. D. Woodruff & Sons, the well- 
_ known seedsmen, was severely injured in an automobile 
accident which occurred at 6.15 P. M., on Sunday evening, De- 
cember 13th, 1925, in Easthampton, Massachusetts. 

Mr. Woodruff, with three other occupants, two young ladies 
and another gentleman, in his Dodge roadster, were en route to 
Northampton, Mass., when the collision occurred. A horse and 
buggy containing four occupants, with no light of any descrip- 
tion, coming in the opposite direction from that which Mr. 
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Woodruff was traveling on the main State highway, turned ab- 
ruptly in front of the roadster. The horse turned so quickly 
and without any warning of any kind that Mr Woodruff, al- 
though instantly applying his brake, was unable to stop his car, 
which ran into the horse with such force that it was rolled over 
the machine, the weight of the horse coming against Mr. Wood- 
ruff with such force as to break his neck. The young lady be- 
dise Mr. Woodruff received only slight scratches, while the two 


persons on the rumble seat in the rear were badly shaken up, 
but not seriously injured. 


Immediately after the accident Mr. Woodruff was rushed to 
the Cooley-Dickinson Hospital at Northampton, Mass., where 
he is in a critical condition at present. His mother and father 
have been constantly at his bedside since Sunday evening. He 
is conscious, but his body is entirely paralyzed from just below 
his arm-pits. Drs. Brown, Wm. F. Verdi and Charles Ellsberg 
are in attendance, and it was at first thought that his spinal cord 
had been severed, which fact cannot be definitely ascertained. If 
the cord is not severed, there is a chance for his recovery, but 
if it has been severed, no human hand can repair the damage. 


APPROXIMATE SALMON PACK FOR BRITISH 
COLUMBIA, 1925 


HE salmon-canning season is practically over, writes Amer- 

ican Vice-Consul, Sidney A. Belovsky, Vancouver, B. C., 

in a report received in the Foodstuffs Division of the De- 

partment of Commerce. Cohoes and chums are the only varie- 

ties being packed at present. From statistics available it would 

appear that the pack for 1925 will be the second largest in Brit- 

ish Columbia, the record salmon pack was 1,747,505 cases. This 
will amount to about 1,612,962 cases. 


Although the run of sockeyes on the Naas and Skeena rivers 
was much smaller than expected, the shortage was more than 
made up by the unusual large run in the Rivers Inlet and Smiths 
Inlet district. The run of pinks on the Frazer River and in the 
northern district this year was very small. 

The Canadian market has been helped considerably by the 
Canadian-Australian treaty, which affords a preference of $1.50 
per case on Canadian salmon. This fact and the return of Great 
Britain to buying Canadian salmon in place of Siberian salmon 
has greatly stimulated the markets. 

During the present year 66 cannery licenses were issued as 
compared with 61 licenses issued during 1924. Several consoli- 
dations took place this year, viz: the three canneries of the Kil- 
dala Packing Company were purchased by the Canadian Fishing 
Company, Limited, and the Kimsquit cannery of the Northern 
B. C. Fisheries, Ltd., was purchased by the Gosse-Millard Com- 
pany. It is estimated that six companies operate about two- 
thirds of the canneries in British Columbia. 

The table given below shows the number of cases of canned 
salmon produced during the calendar years 1923, 1924, 1925: 


1923 1924 1925 
Variety (cases) (cases) (cases) 
334,647 369,601 378,299 
Bluebacks ......... 7,097 4,267 8,140 
Steelheads ......... 1,760° 1,843 1a. 
440,932 657,561 435,280 


TANKS--TOWERS--WATER SYSTEMS 


TANKS TOWERS 
Wood or Metal For 
Any Size, Any Shape, for Tanks 
Blending Pulp Bells 
Storage Mixing Flags 
Washing Pasteurizing Transmission 
Fire Protection Water Supply Radio 


Wood Stave Pipe--- Silos 


THE BALTIMORE COOPERAGE TANK & TOWER COMPANY 
BALTIMORE, MARYLAND 
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This machine is considered the standard by which 
pulping equipment is gauged, and the masters of 
the packing industry are correct in their conclus- 
ion. This being a fact, acts as a silent salesman 
in placing the Indiana Pulper in plants where ef- 
ficiency, economy and sanitation are prime factors, 
and pulping equipment is required. 


Indiana Kern Finishers 
Kook-More Koils 
Indiana No. 10 Fillers 


Inspection \ 
Grading TABLES 
Sorting 


Copper Steam Jacketed Kettles 
Indiana Chili Sauce Machines 
Enameled Pails and Pans 
Enameled Lined Pipe 

Tomato Washers 

Steel Stools 

Wood & Steel Tanks 

Pulp & Catup Pumps 

Fire Pots 
Steam Crosses 


Indianapolis, Indiana, U. S. A. 


Anderson-Barngrover Mfg. Co. 
San Francisco, Cal. 
Coast Representatives 
S. O. Randall’s Son 
Baltimore, Md. 
Eastesn Representative 


Turning Over A New Leaf. 


Everyone turns over a new leaf once in 
awhile. For any one number of reasons. 
Maybe the old one is filled; maybe we 
wanted to reform anyhow. But what- 


ever the reason, the leaf turns just the 
same. 


Now isthe time to look back--and 
ahead--to ponderon your successes 
and failures of 1925. Failures 
even are valuable; they show us 
what to avoid. Are you streng- 
thening the weak spots in your 
organization ? Are you replacing obsolete ma- 
chinery? 


A-B Pressure Cookers guarantee uniform products 
and quality. A-B is entirely automatic. Every 
can passing through the machine gets exactly the 
same treatment and process that every other can 
in the day’s run gets. That’s why A-B users are 
able to guarantee uniform quality. 


There’s an A-B Pressure Cooker for your product. 
Let us tell you about it. 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 


409 Marine Bank Bldg., Baltimore, Md. 
844 Rush Street, Chicago, IIl. 
National Exchange Bank Bldg., Waukesha, Wisc. 
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Meeting Of The Pennsylvania Canners 
York, Pa., December 22nd, 1925 
Resurrected Association Shows Good Growth—President Sum- 
mers Urges Continued High Quality Packing—Crops and 
Crop Deliveries to Be Guarded—Labor Conditions 
Under Advisement—The New Officers— 
Constitution Revised. i 


HERE was a very good representation of Pennsylvania 
] and near-by Maryland canners at the annual meeting of 
the Pennsylvania Canners Association in York, Pa., on 
Tuesday, December 22nd. It was a kind of a test of the loyalty 
of the members, coming this close to Christmas, and the test 
proved the strength of the organization. Pennsylvania has had 
aun Association for a good many years, but along about 1920 it 
“faded out,” or had a touch of sleeping sickness, and did not 
come back to life until “Charlie” Summers and a valiant band of 
less than a half dozen decided to revive it in 1924. Its recovery 
was remarkably quick, and visitors to the Cincinnati Convention, 
last year, for instance, marvelled at the fine and extensive dis- 
play, as well as at the quality of the canned foods it showed. 
As an Association it went up high in the estimation of other 
canners, of the brokers and of the jobbers, because all this had 
been done in one month. There were old, experienced master- 
hands at Association work, who sought to revive it, and they 
had the foresight to seize upon an advantage their geographical 
situation gave them. Pennsylvania is famous as a farming 
State only because its altitude, soil and climatic conditions per- 
mit it to produce crops of very fine quality in great abundance. 
They very rightly boast of the solid, fine color of their tomatoes, 
of the tenderness of their stringless beans, of the sweetness of 
their peas, and their apples are world famous. There is a de- 
gree of altitude which is right for the best in these things, and 
the farming regions of this great State seem to enjoy that dis- 
tinction. And that it what the magicians who called back to 
life this old Association played upon, and besaught its canners 
to uphold and make famous by carefully packing the quality into 
their cans. Because they have succeeded they deserve the 
credit. 

The Meeting—President Summers called the meeting to or- 
der at 10.45 A. M., and asked Secretary Flinchbaugh to read the 
minutes of the last meeting, which he did, and they were ap- 
proved as read. One of these minutes referred to the election 
of The Canning Trade to honorable membership in the Associa- 
tion. The writer interrupted a moment to thank them for this 
kindly act, and this action- brought a testimonial that—well, 
were we “Go-getters” we would lay before every possible adver- 
tiser in the industry. 

The Treasurer next made his report, showing the financial 
condition to be in quite good shape. However, work in sight 
caused him to ask for further funds to cover the ensuing year. 


ADDRESS OF PRESDENT CHAS. G. SUMMERS, JR. 


E canners have about finished another year’s business, and 

W I have heard some say this year has about finished them. 

While conditions just at this time are not what can- 

ners generally desire, yet many canners have had a satisfactory 

year, are pleased with the business they have done and believe 
they have made a profit. 

Let us briefly review the past and plan for the future. 

The Pennsylvania Canners Association has the right to be 
proud of what they have accomplished in the past 12 months. 

We have held several pleasant meetings, all of which have 
been well attended. 

We know each other better than we did a year ago. 

And I believe while each of us has worked to make our 
own business better, we also want to help our near neighbor 
canners to make their business better. Such a condition is 
greatly to be desired. 


Let us do everything in our power to make the business of 
canning foods an important and valuable State industry, and 
let.us each develop our own business along lines that will help 
all other canners. 

The Pennsylvania canners are proud of their canned foods 
display at the Cincinnati Convention of the National Associa- 
tion, last January. 

Mr. Burt Teed will tell us some of the details and of his 
experience there. The thanks of this Association are due Mr. 
Teed, Mr. Harry Ruff and their wives and Mr. J. M. Flinchbaugh 
for the time and work they gave and did at Cincinnati to make 
that display a success. I am sure Mr. Teed will make it very 
plain the many favorable comments as to the quality of the 
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canned foods we showed there, and that our display and the 
6,000 or so Pennsylvania canned foods folders distributed at 
Cincinnati and mailed brought increased business to the Penn- 
sylvania canners, in which all of us shared. 

Our display at Cincinnati made very noticeable the modesty 
of some of our best canners. The canned foods they showed 
were of very fine quality. Many used labels that gave no indi- 
cation of quality—in fact, many labels were very plain and 
unattractive and entirely lacked sales appeal. Since then a 
number of our canners have bought high-grade labels of at- 
rr designs. I believe this will help sell more of their 
goods. 

I regret there will be no display of canned foods at the 
1926 N. C. A. Convention. 

The Pennsylvania canners have a right to be proud of the 
a they took in the best Canned Foods Week ever held—in 
1925. 

We have invited a representative from the Washington 
headquarters of the National Canners Association to be at this 
meeting, and I hope he will give us some details. It gives me 
pleasure to state that your officers, directors and members were 
able to report subscriptions from about 38 canners (out of a 
total of 606 canners who contributed) for a total from Penn- 
sylvania of about $1,550 (out of a total by all canners of about 
$45,350). 

The trade papers published notices giving the names of all 
canners who subscribed. The Pennsylvania canners printed and 
distributed by mail about 6,000 notices, giving the names of 
those canners who subscribed. This was good advertising for 
those who names appeared. 

I believe the talks at our meetings have resulted in Penn- 
sylvania canners packing better canned foods. Really good 
canned foods, the kind that please the careful buyer and the con- 
sumer, are the keystone of our business. Such goods tend to 
increase the use of canned foods, where poor quality tends to 
decrease their use. : 

I have mentioned only a few of the things we have accom- 
plished. 

Now as to the future. 

I suggest we try to make this a bigger and better Associa- 
tion. With this in mind, a new form of constitution and by- 
laws will be presented for your consideration later today. We 
should endeavor to help every canner in Pennsylvania; particu- 
larly from Lancaster and Nottingham to the east to the Blue 
Ridge Mountains on the west, and as far north and south as 
there are canners whose interests are practically identical. 

I believe every Pennsylvania canner and every broker who 
sells our goods and every manufacturer that sells the canner 
goods should be members of this Pennsylvania Canners Asso- 
ciation, and should attend the meetings and help us make our 
business better and more satisfactory and more profitable for 
all of us. Mr. J. M. Flinchbaugh, our Treasurer, would be glad 
to have your application for membership. Bear in mind, this 
is the first meeting of our new year and every one sign up. 

There are more people and more consumers of canned foods 
than there were a year ago, and they will certainly continue to 
buy and eat canned foods as long as the quality pleases them. 
No canner of good quality food need go out of business on ac- 
count of a lack of demand. 

It will be desirable that you base your preparations for 
1926 and your acreage on the demand you have for your goods. 

I urge every canner to be conservative in 1926. 

If you are equipped and prepared to pack really good qual- 
ity canned foods and have an established trade, it is probably 
safe for you to prepare to operate to capacity. 

If you have no established trade, but are equipped and pre- 
pared to pack really good quality, then I suggest you get in 
touch promptly with your brokers and your 1925 buyers and 
accept their suggestions as to the extent you should curtail or 
reduce your preparations for packing in 1926. 

f you are not equipped or prepared to pack really good 
eoods, then for goodness sake auit; don’t prepare to pack any- 
thing in 1926. There is no real market for poor canned foods. 
It is always a case of how cheap they are, almost certainly the 
canner sells such goods below cost. Such goods break both the 
market and the canner and help reduce the demand for and con- 
sumption of canned foods. 

I helieve canners generally should give more attention to 
establishing a market for the goods they pack. Quality will 
helo do this. Close co-operation with one or more good brokers 
will also help. And subscription to one (or more) good trade 
papers will help keep you posted. 

We must study the various laws that govern the conduct 
of our business. We all know of the rigid inspection and re- 


quirements made of us, this last season particularly, when we 
were operating during the glut. 
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Estimated Annual Yield of 


Fruit Juice Concentrates 
2s »§$36,000,000! 


Mr. John Irish of the University of California estimates 
the possible yield of concentrates from cull fruits (now 
going to waste) at $36,000,000 annually. 


Cull fruit is cheap; - - there is a ready market! for such con- 
centrates; --and the Pfaudler Vacuum Process of concen- 
tration is simple. 


Send for the facts, TO-DAY ! 
The PFAUDLER Co., Canning Division, Rochester, N. Y. 


See Our Exhibit at the National Canners Show. 


Vacuum | Elbow 
Ve Electric Light 


Auxiliary Inlet 


Agitator 
& Drive | g 
The PFAUDLER Vacuum Pan can be used for con- Coil & 
centrating fruit juices, manufacturing preserves, hand- Ss ly Tank 
ling figs, maraschino cherries, cranberries and many upp. : 
other fruit and vegetable products. -- View Shows 


‘Pfaudler Vacuum Pan and Pre-heater. Diagram - - 
Details of a recent model. 
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This will be discussed later during this meeting. 

Friendly co-operation with the inspectors on a practical 
basis is most desirable. 

At an informal meeting of about twelve representative can- 
ners, held here ten days ago, it was the unanimous decision to 
invite as our guests the heads of the various State Boards, who 
have the inspection, etc., of canneries in their charge, to meet 
with us at some early meeting during 1926 and discuss the laws 
and regulations. 

This will result in every canner being posted in advance of 
the requirements and conditions under which he can and must 
operate. 

No one can then plead ignorance of the law. 

And all of us will have ample time to make any changes 
that may be desirable in our plants and operations. 

Many canners believe we are overlooking a fine opportunity 
in failing to encourage a greater interest by the Pennsylvania 
State College and all State agricultural authorities. 

I believe we could secure valuable assistance from them in 
many ways, and I hope we will invite their co-operation in every 
respect. 

I believe this could be made to improve the quality of the 
fruit and vegetables we buy, and this would certainly be of in- 
terest to us. 

Every one of us should subscribe promptly to 1926 Canned 
Foods Week fund. 

We get more real sales of canned foods from Canned Foods 
Week than from anything else we do to sell our goods. 

And at a lower cost than any other sales effort we could 
make. 

Canners are asked to contribute $1 per 1,000 cases, based 
on their previous year’s pack. This is one-tenth of 1 cent per 
case. 

In 1925 the canners as a whole contributed slightly more 
than $45,000. It is estimated that other interests—brokers, 
wholesale and retail grocers, chain stores, supply men, etc,— 
contributed in time, work and advertising from $9 to $10 for 
each one dollar contributed by canners. All reports are that 
1925 Canned Foods Week was a big success, and that more 
people are eating more canned foods than ever before. 
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I want to call your attention to the coming Annual Conven- 
tion of the National Canners Association at Louisville, Ky.— 
one week, starting January 24th. 

These Conventions are always worth while attending. 

The Canned Goods Exchange of Baltimore will run a special 
train to that Convention from Baltimore. Mr. Bob Sindall is 
chairman of that Special Train Committee. Maybe he could 
accommodate those who request him to make reservations, pro- 
vided they do it promptly. 

And I also call your attention to the National Canners As- 
sociation. It is the big National effort to make the canning 
business a better business. Every canner is eligible. 

Membership for 1926 will cost not exceeding one-third of a 
cent per case, based on your 1925 pack. 

The National Canners Association can and does help all can- 
ners in many ways. It is a mark of distinction to be a member 
of the N.C. A. 

It is worth your while to look into this. 

It is generally believed the present rather low range of 


market prices for canned foods will continue for at least sev- 
eral months. 


As we all know the 1925 pack of the more important vege- 
tables—corn, stringless beans, tomatoes and peas—has_ been 
large. The low prices prevailing have resulted in increased dis- 
tribution. Our friends and customers, the chain stores and 
wholesale and retail grocers, have featured canned foods, selling 
them at low prices, and certainly the consumption of canned 
foods has been greatly increased. 

Let us hope this increased consumption of canned foods will 
continue. 


Let us today sign up as members of the Pennsylvania Can- 
ners Association for another year. And notice if your neighbor 
is here. If he is not here, then take a membership form and 
get him to sign and mail it promptly. 

Let us start to plan for our 1926 acreage and pack. 

Get all the information you can to guide you. 

Especially attend our next meeting, so as to be informed 
as to the legal requirements we must comply with. 

Let us ask the Pennsylvania State College and agricultural 
authorities to give us all the assistance possible. 


Blood 


WHY TAKE A CHANCE 


It is possible to put up a Poor Pack from Good Seed 


It is NOT possible to put up a Good Pack from 
Poor Seed. 


Give yourself the advantage of our 50 years experience as Specialist 


Breeders of Canners Pea and Bean Seed. 


. Reg. Trade Mark 


ROGERS BROS. SEED CO. 
Wholesale Growers 
CHICAGO, ILL. 


BUT 
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“We excel Our Labels 
in‘Designs _ are the Highest Standard 
of Artistic erit for Commercial Value. 


Ask for our Superior Line for your Fancy Grade. 


Stecher Lithographic @. 
Rochester, NY. 


>. 


When A Grade Is Not A Grade. 


It’s anytime that a so - called grade 
contains anything that is not of that 
grade. 


In Peas, it’s when your No. 2 Peas 
contain No 1s-or when your No. 3 
Peas contain No. 2s. That does not 
hurt the grade but it does cost you pos- 
sible profits. 


\ 


The only way to overcome the situ- 
ation is to use the MONITOR Pea 
Grader and do your grading at a rea- 
sonable capacity. A MONITOR Pea 
Grader will pay for itself in short order 
in the greater quantity of agiven grade 
of peas in that grade. 


SPECIAL AGENTS 


P. O. Drawer 25 SILVER CREEK,N. Y. | 


Brown Boggs Ltd, Hamilton, Ont. 
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Let us get ready to go to the N. C. A. Convention at Louis- 
ville in January. 

Let us say promptly we will subscribe $1 per 1,000 cases of 
our 1925 pack to 1926 Canned Foods Week—to be paid August 
1st, 1926. 

And let all of us join the National Canners Association. 

President Summers then called upon Mr. “Bert” Teed to 
report upon the canned foods display made at the Cincinnati 
Convention, and took occasion to thank Mr. and Mrs. Teed and 
Mr. and Mrs. Ruff for their fine services at that show. . 

Mr. Teed, in responding, said that they were glad to give 
this service and were proud of the display, and keenly regretted 
that they would not be able to make another show at the Louis- 
ville Convention. Mr. Teed said that buyers and brokers came 
to the booth, examined the goods, and offered to place large 
orders right there. He said that they believed that their 
canned tomatoes were the finest shown, and he said that as a 
result they had sold heavily of futures at good prices, and had 
all of them delivered without a single rejection, and that they 
were turning down orders today for near-fancy tomatoes at 90c 
to $1 for 2’s and at $1.50 for 3’s. 

Mr. Teed is a member of the brokerage firm of H. M. Ruff & 
Co., York, Pa., who handle the output of a great many of these 
-eanners. He said he had spent most of his time, during the 
season, with the canners, watching and advising upon the pack- 
ing of the goods, and he gave the Convention a very valuable 
talk upon this phase of the work. He said it made no differ- 
ence how many cases of canned foods were packed in the coun- 
try, if you had an “honest-to-God” piece of goods you could get 
your price for it. The following quotation from his remarks 
ought to be pasted up on the front of every canner’s desk, where 
he can see it every minute: 


“There are buyers for poor quality goods, but they 

are not your buyers; they are everybody’s buyers— 

they are sharpers and shoppers.” 

The inference in this is, of course, that a buyer of poor 
quality goods will take them wherever he can find them; that 
vou never make permanent trade by such sales, and that, know- 
ing they are buying poor quality, they beat down the seller, 
and then forget him as soon as they get what they are after. 

Labor Troubles—The past season was, possibly, the most 
difficult and most aggravating these canners have ever expe- 


Hard Knocks Can’t Make Them Wilt 


H&D “Maximum Strength” Canned 
Goods Shipping Boxes stand up under 
the toughest punishment. Here’s proof. 
This H&D box of 24 full quart cans was tum- 
bled down a flight of concrete stairs and against 
a concrete wall at the bottom—TWICE—without 
damage! Write for free samples and prices of 
these “40% stronger” shipping boxes. 


The Hinde & Dauch Paper Co. 
800 Water St., Sandusky, Ohio 


CORRUGATED FIBRE 
SHIPPING BOXES 
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rienced in the matter of labor. This problem was thoroughly 
considered; the discussion was indulged in by many members, 
and they intend doing something to better conditions in the 
coming year. A committee has been appointed and special 
meetings are to be held, with the labor authorities of one kind 
and another, in that State, during the present week, and another 
meeting of the Association was decided upon for February 11th, 
1926, at York. 

The Luncheon—After this long discussion they recessed for 
luncheon, which was served in the same room of the Colonial 
Hotel. This was a good, old-fashioned farm dinner, as one 
canner expressed it, with fresh pork and Dr. Roy Iron’s delight 


(sauerkraut), and all finished off with a big slice of pumpkin pie 
and coffee. 


AFTERNOON SESSION. 


PON opening the afternoon session, President Summers 
talked upon the past Canned Foods Week and the need 
for another. He complimented the members upon their 
support, which showed that 38 of them had _ contributed 
$1,500. He explained that it had been decided to hold another 
Canned Foods Week in 1926, and that there would be need for 
even more money than in the past; and “if ever there was a 
time when canned foods needed advertising, it is right now in 
the face of the enlarged packs.” Contributions towards this are 
fixed upon the basis of $1 per 1,000 cases packed in 1925, and 
he urged the canners to make their pledges at once 
A New Constitution—It was found necessary to revise the 
old constitution and by-laws, and accordingly a new draft was 
made and discussed, section by section, and adopted. It is as 


follows: 
Constitution Pennsylvania Canners Association 
ARTICLE 1. 


This Association shall be called the Pennsylvania Canners 
Association. 
ARTICLE 2. 

The object of this Association shall be to promote friendly 
relationship and co-operation among all canners, to do every- 
thing possible to encourage the canning of high-grade foods, so 
2s to guard and maintain the high reputation attained by the 
canning industry in this State in the manufacture of wholesome 


RENNEBURG’S 


Improved Process Steel Kettle 


Equipped with all the latest improve- 
ments. Strongly and accurately made. 
Has been used for years with perfect 
satisfaction. 


PROCESS 
KETTLE 


Edw. Renneburg 
& Sons Company 


OFFICE: 
2639 Boston Street 
WORKS: 
Atlantic Wharf, Boston Street and 
Lakewood Avenue 


BALTIMORE . mp. 
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Patented 


Bliss Automatic Can Making Machinery 
“Bliss-Pacific” No. 81 Double Seamer 


A fast, reliable, dependable closing ma- 
chine. A user writes that with this ma- 
chine he has been able to put up his 
pack at the lowest cost and a user knows. 

We build complete lines of Automatic 
Can Making Machinery. High Speed 
lines for large production—Semi-Auto- 
matic lines—Hand and Foot operated 
equipment. 


BLISS & MACHINERY 


E. W. BLISS CO., BROOKLYN, N. Y., U. S. A. 


Factories: Brooklyn, N. Y. Hastings, Mich. Salem, O. Cleveland, O. 


Sales Offices: Detroit Cleveland Chicago Pittsburgh Philadelphia 
Cincinnati New Haven Rochester 


Foreign Factories & Offices: London, Eng. Turin, Italy Paris, France 


= 


No. 463 


Next Season’s Catsup Pack! 


Do you want to take the worries out of catsup 
filling - operate continuously - fill without slop or waste - 


no filling of broken bottles? 


Do you want to rinse and sterilize bottles in a 
simpler, more dependable way - with less trouble - 
without breakage? 


Then get the Kiefer Automatic Bottle Sterilizer 
and the Kiefer Rotary Vacuum Filling Machine - 
the standard unit in many plants. 


Action now will insure delivery in ample time. 


The Karl Kiefer Machine Co. 


Cincinnati, Ohio 
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foods; to encourage legislation looking to the protection and 
fostering of the canning business and to endeavor to reform any 


abuses that may arise. 
ARTICLE 3. 

Any person, firm or corporation engaged in the production 
i canned foods shall be eligible to membership in this Associa- 

ion. 

No person, firm or corporation shall have more than one 
vote on any subject. A member who is unable to be present at 
any meeting may be represented by a written proxy filed with 
the Secretary. 

Canned food brokers, machinery and supply men are eligible 
as associate members upon payment of Association dues, but 
without right to vote. 

ARTICLE 4. 

The officers of the Association shall be a President, two 
Vice-Presidents, a Secretary and a Treasurer, who shall be 
elected by majority vote at the annual meeting, to serve for one 
year or until their successors are elected. 

ARTICLE 5. 

The Board of Directors shall consist of the officers and 12 
._ members of the Association, who shall be duly elected by ma- 
jority vote at the annual meetings, and who shall serve four for 
one year, four for two years and four for three years, or until 
their successors are elected. 

ARTICLE 6. 

The duties of the President, Vice-Presidents, Secretary and 
Treasurer shall be the same as those usually devolving upon 
such officers in like associations, 

ARTICLE 7. 

Any member against whom charges in writing have been 
made by another member may, after a fair hearing by and upon 
recommendation of the Board of Directors, be subject to such 
action as a majority of the Association may elect. 

ARTICLE 8. 

The constitution may be altered, changed, amended or re- 
pealed by a two-thirds vote of all members present at any an- 
nual meeting, a notice of such proposed amendment or repeal 
being given at least two weeks before such vote is taken. 

ARTICLE 9. 

The President shall have general supervision and direction 
of the affairs of the Association and shall have the power to call 
special meetings at any time or place by consent of the majority 
of the Board of Directors or of one-third of the members in 
good standing. 

ARTICLE 10. 

The membership dues shall be $10.00 per year, payable 
yearly in advance, and shall become due and payable at the 
yearly meeting. 

By-Laws 
ARTICLE 1. 

The annual meeting of the Association shall be held on the 
2nd Tuesday in December, subject to change by the Board of 
Directors. Notice shall be mailed to the address of each mem- 
ber by the Secretary. Special meetings may be called by the 
order of the President. 

ARTICLE 2. 

Seven members of the Board of Directors shall constitute 

a quorum, and shall have power to transact business. 
ARTICLE 3. 

All vacancies caused by resignation or otherwise among the 
officers, directors or committee members shall be filled by ap- 
pointment of the President, on in case of his illness or death, 
then by first Vice-President. 

ARTICLE 4. 

Order of business. 

Calling to order. 

Calling roll. 

Reading minutes of last meeting. 

Reports. 

General business. 

Adjournment. 

The Election—The Nominating Committee brought in the 
ae names, and, upon motion, they were unanimously 
elected: 

President—Charles G. Summers, Jr. 

First Vice-President—H. M. Ruff. 

Second Vice-President—Dennis Aspers. 

Secretary—Oliver Lippy. 

Treasurer—J. N. Flinchbaugh. 
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The Directors for one year: J. N. Flinchbaugh, M. L. 
Rausing, Roy D. Snyder and M. B. Wehler; for two years: E. G. 
Ruff, Holman Sell, Scott Silver and Bennias Bankert; for three 
years: H. V. Wareheim, R. B. Hyson, George W. Devilbiss and 
James T. Smith. 


President Summers then called attention to the need of 
better co-operation between the canners and the State agri- 
cultural authorities looking towards better crops, and it was 
decided to invite speakers from the State College to address the 
canners and to have them outline a plan of improved cannery 
crop procedure, and to state just how the Association might co- 
operate with them. What they are after is what all canners are 
now after, and that is a better quality of crops from the grow- 
ers. It was shown that Pennsylvania has long been famous for 
the enforcement of its Pure Food Laws, and that if this ques- 
tion of the delivery of proper food crops to the canners by the 
growers were brought to the attention of these pure food author- 
ities, they would undoubtedly give the canners the same protec- 
tion which they exact from the canners for the public. The 
canner is not permitted to offer for sale any product unfit for 
food purposes; and the canners merely ask that the growers be 
brought under the same regulations; that is, that the growers 
be not permitted to offer produce unfit for use either under con- 
tract or for direct sale. The health authorities cannot refuse 
this protection to the canners and the Association is, therefore. 
not asking anything more than it is entitled to. 

Retiring Secretary J. M. Flinchbaugh, in thanking the As- 
sociation for the honor he had held so long, explained that a 
press of business prevented him continuing. He is a member 
of the Legislature in addition to his growing business, and finds 
it impossible to do justice to the Secretaryship. He entertained 
the Convention with many good stories, and he was given a ris- 


ing vote of thanks for his services. President Summers likewise — 


had been so honored. With this the meeting adjourned. 


STANDARDS FOR CANNED FOODS IN OHIO. 


By Arthur McWilliams, before Ohio Canners Associa- 
tion, at Columbus, Ohio, December 8th, 1925. 


ECAUSE the art of preserving food by steriliza- 
tion and hermetically sealing in containers for 
convenience or future enjoyment is one of the 

most worthy and commendable enterprises undertaken 
by mankind, it makes a direct appeal to our basic indus- 
try, Agriculture, and makes possible a market for the 
farmer when surplus or commercial depression would 
otherwise render his patient, toil and effort worthless. 
It plays a supreme part in the economy of life by bring- 
ing within pecuniary cognizance those splendid health- 
ful articles of the vegetable kingdom to people in all 
stations, whether affluent or improvident, whether lo- 
cated in populous or remote districts. 

Though of comparatively recent origin, it has al- 
ways been progressive, and since the days of its discov- 
erer, Nicholas Appert, in the beginning of the 19th 
century, those identified with the industry have always 
exhibited an active spirit of advancement. Not content 
with the mere fact that foods may be preserved indefi- 
nitely by the application of heat, they are constantly 
devoting their energies to the improvement of methods 


of processing that natural flavor and food value may be’ 


retained and made available for public consumption at 
all times. And even at the present day the self-same 
disposition prevails, and each item of a delinquent na- 
ture is carefullycons idered with a view of elimination. 
In this one of climatic variation some obstacle to over- 
come or irregularity to correct usually occurs each 
season. 


The past year the main difficulty was with sweet 
corn. The crop matured so rapidly that the canners 
were not only confronted with the problem of extraordi- 
nary production, but the time for canning was limited 
to a three-week period instead of the usual six. This 
condition was bound to entail a hardship whatsoever 
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QUALITY 
Cans 


ATLANTIC CAN COMPANY 


BALTIMORE, MARYLAND 


EQUIP YOUR ENTIRE PLANT 
WITH 


BERLIN— 
—CHAPMAN 
Canning Machinery 


BERLIN-CHAPMAN COMPANY 
BERLIN, WIS. 


Tri-States Salesman: H. R. Harding, 2827 Winchester St., Baltimore, Md. 
COMPLETE LINE OF CANNING MACHINERY FOR ANY CANNING PLANT. ___, 
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course might be pursued. Daily deliveries by growers 
exceeded the capacity of many factories, and many ve- 
hicles compactly loaded with the green product were 
obliged to remain so in a high temperature from 24 to 
48 hours before operations began. When green corn is 
held over night or Sunday in bins or piled on wagons an 
extraordinary heat is generated, sometimes reaching 
130 degrees F. 

Careful investigation has revealed that when corn 
is broken from the stalk that it at this time carries nu- 
merous micro-organisms inside the husk, in actual con- 
tact with the grains. Some of these are comparatively 
harmless, while others are resistant to the effect of 
high temperature and are dangerous to the finished 
product. 

Hence this abnormal heat or “sweat” which de- 
layed lots undergo renders it impossible for the ope- 
rator to produce a standard article which under normal 
conditions would be feasible. 

Furthermore, insufficient capacity to process in 
harmony with the rule “two hours from garden to can” 
will necessarily allow some acreage to mature beyond 
the desirable stage of succulence—creating another im- 
pediment to packing a satisfactory product, it being 
hard, tough and insipid. 

Now because of this unfavorable season and the 
disposition of some packers (fortunately for both pub- 
lic and industry a very few) to disregard the character 
and condition of the raw product, and notwithstanding 
the inferiority of their merchandise, their attempt to 
market it as standard, or even of higher quality, instead 
of substandard or what it really is (the prevalence of 
this practice having been verified by investigations of 
our field men) has created an earnest and commendable 
desire on the part of the better canners for the arbi- 
trary establishment of grades in canned foods that the 
public welfare as well as the high character of their in- 
dustry may be conserved. 

Then, “Why isa standard?” Because some, a very 
few at the present time, engaged in production of com- 
modities are careless, unskilled or mercenary, and a 
. “dead line” in quality and methods must be drawn in 
order to protect the interests of legitimate producers 
and the public. And so by rule or law have we been 
obliged to evaluate these gradations in all walks of 
life—social, political and commercial. 

The delinquency of but a few then accounts for the 
obscession of the American people for making laws as 
evidenced by the fact that in the 132 years that have 
elapsed since the adoption of the Federal Constitution 
the number has exceeded the total of all the laws 
enacted for the government of mankind since the time 
of Adam to the inauguration of Washington. 


So when personal motives or force of circum- 
stances obscured the judgment of one identified with 
an industry as to cause him to violate the fundamental 
maxims of that industry to the prejudice of its entity 
or advancement it is time for the application of correc- 
tive measures. This condition having artsen in the can- 
ning industry to an alarming extent during the past 
season it seems imperative to provide ways and means 
to extirpate the heresy, and a practical and positive 
system of qualitative determination is apparently the 
solution. 


An effort to devise a workable and expedient sys- 
tem of grading has been under consideration for some 
time past, by representatives of the industry in co-ope- 
ration with food officials, but up to this time there 
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seems to be no plan suggested that has been uniformly 
accepted. However, some states have applied the meth- 
ods as outlined, perhaps with some modifications, and 
judging from reports observed in bulletins the results 
obtained were decidedly satisfactory. Of especial in- 
terest is a communication from Mr. Geidel, Secretary 
of the Association in Minnesota. The plan used in that 
state as outlined in a general way has rather a com- 
manding appeal, and I shall take the liberty of quoting 
a part of his letter under date of November 21, 1925: 


“About that time the National Canners Associa- 
tion were beginning activities for their own inspection 
and the Minnesota Canners thought it best to keep the 
inspecting as a State proposition. So they went to the 
legislature in 1919, and with the co-operation of the 
Minnesota Dairy and Food Commission, had a law 
passed whereby the canners were to pay a canning de- 
partment under the supervision of the Dairy and Food 
Commission at the rate of 1c. per case; the Dairy and 
Food Commission to maintain the inspection system, a 
complete separate laboratory for grading, testing and 
standardization of grades, and any other improve- 
ments which the laboratory could do. The inspection 
system was entirely different than it had been hereto- 
fore in that temporary inspectors were employed main- 
lv from the medical school or chemical school of the 

Jniversity. One inspector to handle on an average of 
two plants. Two cans to be sent in from each day’s 
pack for grading. After grading cans of corn are run 
for starch and washed drained residue; a factor we 


have worked out in the State and one on which our . 


consistency depends. As the starch goes up the resi- 
due goes down, or vice versa, and we have standards 
worked out so that we can control consistency reason- 


IMPROVED STEEL PROCESS KETTLE 


‘Manufactured to hold 800, 1,000 and 1,200 2)b. cans 
Conceded to be the best; hundreds in use. Double 


theremometer pocket riveted to each kettle. Construct- 
edsoasto use either water, dry steam, or open bath 
process - 


ZASTROW 
MACHINE CO. 
INC. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO.W. ZASTROW 
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THE SEAL OF SAFETY 


AmscaNn CERTIFIED SEALING FLUuIpD—THE 
GOLDEN Banp is the best sealing fluid we 
have been able to produce. It is, in 
truth, the Seal Of Safety. 


For years we had been experimenting 
to find a practical means of sealing food 
cans without the use of solder. Then, 
in 1897, we developed the original AMS- 
CAN SEALING FLUID. 


But our efforts did not stop there. We 
had undertaken the role of pioneers in 
the development of the hermetically seal- 
ed can, and like pioneers, we have kept 
on. We have keptfaith with the public. 


Our chemists are continually seeking to 
improve on our original idea with the 
result that Amscan CERTIFIED SEALING 
FLuip as you know it today is as far 
ahead of the Amscan SEALING FLurID of 
1897 as this year’s automobile is head of 
the first horseless carriage. 


Insist on AmscAN CERTIFIED SEALING 
FLurip>—THE GoLpEN Banp for your cans 
this season, and be safe. 


THE MAX AMS MACHINE CO. 
NEW YORK 
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“INVINCIBLE” 


“INVINCIBLE” 
GREEN PEA SEPARATOR 


with picking table 


Amostexcellent combination for those who put up fancy goods 


No Undesirable 
Foreign Matter 


can get by this machine. 


It takes out the split and crushed stock, leaves, 
hulls, broken pods and vines and everything 
which should not go into the cans. 


Save money ordering now 


We'll exhibit at the Convention. 


S. HOWES CO., INC. 


INVINCIBLE GRAIN CLEANER CO. 
SILVER CREEK, N. Y. 
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SPRAGUE-SELLS PEELING TABLE 
No Cutting—No Fitting of tops and parts 


The great difficulty with Peeling Tables in the past has been the trem- 
endous amount of labor and grief involved in installing them. Cutting, 
fitting, and considerable cursing, then more fitting and cutting—doing 
work that should have been done in the manufacturer’s plant. 


To eliminate trouble for you, Sprague-Sells Peeling Tables are now 
entirely assembled in our factory, operated and thoroughly tested, then 
knocked down and shipped in sections complete with all bolts, screws 
and other parts required. Adjoining sections are carefully maiked and 
numbered, and the shipment comes to you accompanied by a simple 
erecting diagram, so that even unskilled help can quickly and easily 
set it up on your floor. 

Furnished with plain steel top—or with acid-proof enamel top. We 
recommend the acid-proof enamel job. Its original cost is slightly 
greater but the absolute freedom from corrosion resulting in much 
longer life, and the fact that this enamel finish is so easy to keep clean 
and sweet, certainly warrants the extra investment. Frames, tracks 
and trucks only may be purchased if you wish to build your own tops 
of wood. 


All our machines are guaranteed to satisfy you—your money back if 
they fail to do so. 


SPRAGUE-SELLS SCALDER AND WASHER 


Continuous tomato scalder ideal for berries, spinach and vegetable 


washing. Utilizes powerful steam and water sprays above and below 
conveyor. 


its used inaca 
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PEERLESS ROTARY EXHAUSTER 


Sturdy! Greatest capacity in smallest floor space. 
Saves steam. No jamming, slopping or spilling. 


SPRAGUE-SELLS EXHAUSTER (Hawkins Type) 
Handles all sizes of cans, round or square, without jam- 


ming. No tipping, slopping, spilling. Several sizes--any 
capacity or length exhaust. 


PEERLESS ROTARY TOMATO WASHER 


Especially suited to cleansing pulp tomatoes. Vigor- 
ous action materially reduces mold and _ bacteria 
count. 


Sprague-S ells 


: i e 
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OMATO 


Co 


Hand Pack Quality at Machine Pack Cost! 


WHy pay the high price of hand labor when the SPRAGUE-SELLS Filler 
equals hand packing on ny product that doesn’t require being placed in the 

can in a precise position. 

Four girls will fill 36,000 cans in ten hoirs. Thoroughly ripe tomatoes won't be 

cut, squeezed or bled. 


It’s easily cleaned, too! Parts coming in contact with product are finished with 
baked-on, acid-proof enamel. Suitable drains provide for flushing out machine 
in a few seconds. . 
Fills tomatoes, kraut, pickles, string beans, beets, fruit, berries, etc., and can be furnished adjustable 
for No. 1 to No. 3 can. Especially built for No. 10’s, if desired. 
If you’re packing for quality and profits, it’s the machine for you ! 
SPRAGUE-SELLS CORPORATION 
General Sales Office: -500 N. Dearborn Street, Chicago, Ill. 
Western Sales” Dept: 14 Stockton Ave, San Jose, Calif. 


Peerless Husker Co., Inc. FACTORIES: Sprague-Sells Corporation 
Buffalo, N. Y. Smith Mfg. Co., Inc. San Jose, Calif, Hoopeston, Ill. 


phe 
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ably. ‘lhe other factors on grading are pretty much 
personal. But we have a grading committee of the can- 
ners who work with the men who do the grading, and 
so have established considerable uniformity. 

The laboratory also has charge of the annual can- 
ning school, exhibits at the national conventions, State 
and county fairs, various disputes on grade and infor- 
mations regarding new machinery. Altogether work 
has gone along very nicely and in general has been ap- 
proved by the canners in the State. ; 

The amount of tax on account of the increase in 
the State pack has brought in too much money to the 
laboratory, and so in the past year it was lowered to 
I4c. a case, with a maximum of any one factory of 
$1,500. 

In 1919 our State pack was approximately 45 per 
cent fancy. In the past two years it was 94 per cent 
fancy.” 

The last sentence is distinctly significant and of 
obvious import to all directly or indirectly associated 
with the industry in our own State. I infer their de- 
termination of grades are based upon the requirements 
for fancy and standard announced from time to time. 

Fancy should be absolutely young and tender 
stock, practically free from silk bits of cob, or husk, 
proper color, flavor and consistency. 

Standard should be reasonably tender, nearly free 
from silk, cob or husk, fairly bright color, with char- 
acteristic flavor of young sweet corn. 

“Section 1177-12, O. L., provides that the Secre- 
tary of Agriculture shall establish standards of qual- 
ity, purity and strength for foods, when such standards 
are not otherwise established by any law of this State.” 

Hence, in my opinion, though deplorably deficient 
in cannery knowledge, there is no tangible reason 
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against the adoption of a scheme of grading similar to 
that outlined. Perhaps by diligent application a better 
procedure may be formulated. We are all endowed by 
the Creator with certain discriminating faculties for 
self preservation. 


Conclusions of this nature are largely personal; 
that is, we are guided in our determinations to the 
greater extent by the exercise of the senses, what the 
eye cannot see, the nose knows or the tongue can tell. 
Even the consumer without experience or the aid of 
scientific apparatus can discover abnormalities in 
canned products, and usually does not hesitate to voice 
his disapproval. He knows something is wrong, but 
cannot assign the specific cause—he readily discerns a 
lack of flavor, improper consistency or color and never 


blames nature, but always the manufacturer for the 
delinquency. 


Now the canner knows not only what the consumer: 
declares, but furthermore the reason for his objections, 
and the remedy. So the responsibility for applying 
the curative agent rests materially with the canner 
himself. I will venture the assertion there is not one 
here, actively engaged in processing fruits and vege- 
tables, who is not qualified to discriminate grades, and 
it is my sincere belief that not one of these distributes 
an article but what the statement on label or container 
harmonizes with the character of the product therein. 
But, unfortunately, others are not here who should be, 
and filled to the saturation point with a spirit of co- 
efficiency for this organization in its effort to establish 
and maintain uniformly high standards. The ab- 
sentees. to whom I refer, are those whose statements 
en label are irreconcilable with the character of 
product. 


Monarch Sanitary Tomato 


Washer and Scalder 


Construction features include non-slip draper drive 
through cut spur gears and combined control ‘of 
steam, water and clutch. Consumes less than 
half the steam required by most scalders. Des- 
criptive folder on request. 


S. O. RANDALL’S SON 
Baltimore Maryland 


Rotary Tomato Washer Tomato Elevators 


CANNERS’ SEED PEAS 


Grown from Stocks That Have Proved to Possess 
Ability to Carry Their Quality into the Can 


GALLATIN VALLEY SEED CO. 


BOZEMAN, MONTANA 
GROWING STATIONS IN IDAHO AND MONTANA 


| 
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RICE’S RED HEAD 


Best For Northern Canners 


PEAS, BEANS, CORN AND ALL 
SEEDS FOR CANNERS AND 
PICKLERS. 


IF You are a High Class Canner 
You want High Class Tomato Seed, 


To make a High Class Product 
YOU NEED OUR SEED 
If You Just Want ‘“Tomato Seed”’ 
IT’S TOO GOOD FOR YOU 


We Grow for Seed Only: 


JOHN BAER, BONNY BEST, CHALK’S 
JEWEL, MATCHLESS, STONE, GREATER 


BALTIMORE and all Standard Varieties. 


Cc. d, | 
orresp 


Descriptive Catalogue for the Asking 


Jerome B. Rice Seed Co. 


SEED GROWERS 
CAMBRIDGE, NEW YORK 


° 


Breakdowns Practically Unknown 


The Hansen Pea and Bean Filler 


Hansen Ganning Machinery Corp., Cedarburg, Wisconsin 


Is Simple, Has Few Moving Parts, and Is Strongly Built 


Compare the construction and workman- 
ship of the Hansen Filler with any other 
filler and you will easily see why break- 
downs and repairs are practically unknown. 


Delays because of breakdowns are disas- 
trously expensive. The Hansen Filler 
operating in your factory ends this worry 
and is your safeguard against filler trouble. 


Write for prices and pre-season discounts 


Sanitary Can Washer 
Corn Cooker Filler 


Manufacturers of the following Master-Built Machinery 


Fruit and Vegetable Filler 
Conveyor Boot 


Automatic Kraut Machine 
Four Roll Beet Topper 
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Louisville Convention 
JANUARY 25-30th, 1926 


News and Notes 


The Preservers Are Coming—By the majority vote of the 
Executive Committee it has been decided to hold our annual con- 
vention at Louisville, Ky, Monday, Tuesday and Wednesday, 
January 25, 26 and 27, at the Louisville Country Club, which has 
been secured for us through the kindness of Mr. Brooks Brown. 
Certificates for round trip tickets at reduced rates will be mailed 
you in a few days. We will be unable to accommodate every- 
one at the Country Club, but we have assurance from Mr. Ernest 
Finch that he can secure for us additional space at Louisville 
hotels to house our entire delegation. Reservations for rooms, 
stating the number of individuals to be accommodated, should 
be addressed to this office. Each request for reservation will 
be taken care of in the order in which received here, and there 
will be no preference shown to anyone. Those who have already 
secured reservations at Louisville hotels should advise us on 
receipt of this notice. Our convention this year will probably 
be the most important we have ever had. This association has 
initiated a program of work which has already paid large divi- 
dends, but there is much yet to be done. 

Recently there has been a decided difference of opinion in 
the membership with respect to certain policies which we have 
been following, and it is important to all that these questions be 
thoroughly debated and our course of action be decided upon. 
The officers of this association are bound to act according to 
the policies approved by the majority of the members as a whole 
and we must have free expressions from every member in order 
to know what policies we are to pursue. 

The industry has progressed to a point where advantage 
must be taken of the momentum the association work has gained 
or much of this work will be without permanent value. The 
program will be restricted to the vital business problems of the 
industry and will be worth while. Wednesday, January 27, will 
be devoted to a technical meeting, when we hope to repeat the 
success of last year. You are especially urged to bring your 
chemists and factory superintendents to take advantage of this 
opportunity. It is your duty to your own business and to the in- 
dustry as a whole to be present at this convention and take an 
active part in it. DANIEL R. FORBES, Counsel. 


National Preservers Association. 


“Special” From Baltimore—The Baltimore Canned Goods 
Exchange will run a special train to the National Canners Con- 
vention at Louisville, via Baltimore and Ohio Railroad, leaving 
Camden Station 2.30 o’clock, Saturday afternoon, January 28rd, 
1926, arriving Louisville about 10 A. M., Sunday, January 24th. 

Upon application the train will stop at Union Station, Wash- 
ington, or any point en route to Louisville, but advance notice 
must be given the chairman, so that arrangements may be made 
accordingly. 

Your committee proposes to run the same special from 
Louisville to Baltimore, providing a sufficient number of reser- 
vations are made before leaving Baltimore, or better still, if you 
will advise at time of making your reservation whether you de- 
sire single fare or round-trip and whether you propose returning 
on the special, the committee will then be able to ascertain 
hefore leaving Baltimore whether we will have a sufficient num- 
ber on board in order to complete the return special to Baltimore. 

In event of operating a special train returning to Baltimore, 
we propose leaving Louisville about 5 P. M. on Friday, January 
29th, although due notice of leaving will be posted at the Con- 
vention Hall and in the hotels a day or two prior to January 29th. 


Please be prompt in deciding in regards the return trip. 
Railroad and Pullman fares as follows: 
Baltimore to Louisville—one $24.62 
Baltimore to Louisville and return, taking advan- 


tage of the one and a half special ‘fare........... 36.93 — 


Lower Beorth—<eme 7.50 
Upper Berta—one WAY... 6.00 
Compartments (of which there are a limited num- 


Drawing. Rooms (number also limited), capacity 


H. H. Taggart, Division Passenger Agent of the Baltimore 
and Ohio Railroad, will accompany the train to Louisville, and 
will be at the Convention Hall during the week, looking after the 
interests of our party. 

__ Please send check with reservation—this will very much fa- 
cilitate the work of the Committee, and you can only be sure of 
your reservations by remitting as above requested. 

Kindly address correspondence to Robert A. Sindall, Lom- 
bard and Concord Sts., Baltimore. Respectfully, 


C. BURNET TORSCH, President, 
Baltimore Canned Goods Exchange. 


The Committee—H. W. Krebs, H. C. Randall, Herman Gamse, | 


John May, Richard Dorsey, E. Everett Gibbs, Robert A. Rouse, 
oe —- Geo. C. Sauter, Henry Doeller, Jr., Jas. F. Cole, 
. A. Sindall. 


SPECIAL TRAIN NEW YORK STATE VIA N. Y. C. R. R.— 
BIG FOUR—L. & N. 


R. R. fare Special 


Sunday one round Lower Upper Comp. D.R. 


Leave Jan. 24 way trip berth berth 

P.M. 
2.35 $27.30 $40.95 $7.50 $6.00 $21.00 $27.00 
2.50 26.80 40.20 7.50 6.00 21.00 27.00 
Oye ee 3.53 25.39 38.09 7.50 6.00 21.00 27.00 
4.50 23.58 35.37 6.75 5.40 19.50 24.00 
Rochester ........ 5.81 22.50 33.75 6.38 5.10 18.00 22.50 
LO 6.17 21.382 31.98 6.38 5.10 18.00 22.50 
7.27 20.02 30.03 5.63 4.50 15.75 21.00 
8.30 18.56 27.84 5.63 4.50 15.75 21.00 
8.52 17.95 26.93 5.638 4.50 15.75 21.00 
Cleveland......... 11.57 


Arrive Louisville, Monday, January 25th, about 9 A. M. 


A special dinner will be served on the train. Price, $1.50 per 
person—and your money back if not satisfied. 

The round-trip rates will apply on presentation of identifi- 
cation certificate to ticket agent at starting point from January 
21st to 27th, inclusive, who will issue round-trip ticket reading 
via the same route in both directions, good for return passage 
to reach original starting point not later than midnight of Feb- 
ruary 5th, 1926. Tickets will require validation at Louisville 
before commencing return journey. 


Stop-over will be allowed at Syracuse, Rochester, - Buffalo, 


Cleveland. Tickets must be deposited with agent at point of , 


stop-over. 

Applications will be received for Pullman reservations only 
when accompanied by check for the proper amount. Since the 
number of lower berths, compartments and drawing-rooms are 
limited, orders will be filled in rotation. 


Reservations should be made promptly. 


— | 
Ill meet | 

ou aft 

| | 


January 4, 1926. THE CANNING TRADE 25 


PEA GRADERS 


Manufactured and Sold by 


Sinclair-Scott Company 


Baltimore, Maryland. 
Makers of Nested Pea Graders, Colossus Pea Graders, and Other Canning Machinery. 


HAMACHEK IDEAL VINERS 


Of all of the mechanical equipment used in a 
pea cannery none is as important as the pea 
hulling equipment. The equipment that saves 
Peas, reduces breakage and permits the satis- 
factory hulling of peas when in such a state of | 
maturity as to produce quality canned peas is of 
| 
| 
| 
| 


utmost importance. For this reason, Frank 
Hamachek Ideal Green Pea Hulling Machinery 
is playing a veryimportant part in the production 
of canned peas. 


Frank Hamachek Machine Co., Kewaunee, Wis. 


Manufacturer of Viners, Viner Feeders and Chain Adjusters. Machinery Manufacturer Since 1880 
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Wanted and For 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


Sale. 


You are unlikely to be interested every week, in 


For Sale— Machinery 


FOR SALE— 


1 Sinclair-Scott Nested Pea Grade, excellent condi- 
tion. 

1 Almost new 4 Sieve “‘Colossue’’ Pea Grader. 

1 Karl Kiefer No. 5 Double Pump Rotary Gear Type 
Visco Filler. 

1 Model A. Burt Labeler for No. 1 cans. 


1 16 Disc Hawkins Exhauster. 
Also other items too numerous to mention. 


Canning Machinery Exchange, Baltimore, Md. 


FOR SALE—2 Colossus Graders, very good condition, 
located in Wisconsin. 
Address Box A-1358 care of The Canning Trade. 


FOR SALE—One Standard Hubbel 40 x 72 Closed Re- 
tort. 

The Mason Canning Co., 916 Union Central Bldg., 
Cincinnati, Ohio. 


FOR SALE— 


Sprague-Lowe Pulper. 

Sprague-Lowe Rotary Tomato Washer. 

Sprague-Humpback Inspecting Table and Conveyor. 

Sets Sprague-Lowe Pulp Coils. 

Sprague-Lowe Tomato Steamer. 

Cypress Tanks, 5’ in diameter and 5’ high. 

Sprague Universal one pound liquid Filler. 

Kern Finisher. 

Model No. 5 Sprague Corn Cutter. 

Cuykendall Mixer. 

Merrell Soule Corn Silker. 

40x60 Baltimore Type Vertical Retorts fitted with 
Tag Temperature Controllers. 

Merrell Soule 6 pocket Corn Cooker Filler. 

One pound Burt Labeler. 

No. 5 Peerless Exhaust for No. 2 size can 


Address H. P. Strasbaugh, Aberdeen, Md. 


FOR SALE— 
3 Ayars Single Rotary Measure Tomato Fillers. 

Can Elevator to unload cans from cars. 
15 H. P. Horizontal Engine. 
15 Barrel Hydraulic Cider Press. 
Cyclone Pulp Machine. 
Triumph Double Apple Parer. 

Downham & Co., Wyoming, Delaware. 


FOR SALE—Scalders and Washers. Improved straight 
line belt, or bath. New machines priced low. 
Baker Standard Steam Boxes, overhauled, priced low. 
Vance & Baker Mfg. Co., Muscatine, Iowa. 


Machinery—Wanted 


WANTED— 
1 No. 6 Monitor Cleaner. 
1 Elgin Filler. 
2 Corn Shakers. 
6 40x72 Closed Retorts. 
3 No. 5 Sprague Corn Cutters. 
1 Monitor Pea Grader. 
Address Box A-1365 care of The Canning Trade. 


For Sale—Seed 


“FOR SALE—1925 crop Alaska Seed Peas, handpicked 
rogued. Price on application. 
W. E. Robinson & Co., Bel Air, Md. 

FOR SALE—Indiana Canners Association ‘‘INDIANA 
BALTIMORE” Tomato Seed that we offer, subject to pre- 
vious sale, at $4.00 per pound C. O. D. or cash with order. 
This is the seed we have been so successfully growing and 
improving for many years under the supervision of Purdue 
University Agricultural Experiment Station, and has attain- 
ed a wonderful reputation. Nothing is spared that will 
aid in raising the high standard of this Seed. 

Address: Indiana Canners Association, Kenneth N. Rider, 
Secretary, Matthews, Indiana. 


FOR SALE 1000 bushels of Country Gentleman Seed 
Corn @ $3.00 per bu. of 40 lbs., f.0.b. Aberdeen Md. Sack 
included in price. Delivery in February. This seed was 
grown from Everett B. Clark & Co’s seed in 1925. 

R. Harry Webster, Bel Air, Md. 


FOR SALE—1000 bushels, 1925 grown, E. B. Clark 
Seed Co., Alaska Pea Seed, 10% per pound, allowance $1.05 
per ewt. freight, bags extra at cost. 

J. Langrall & Bro., Inc., Baltimore, Md. 


For Sale—Factories 


TOMATO PLANTS FOR SALE—Tomato Plants. 
Write or wire us for prices, or meet our Mr. Councill at the 


Canners Convention in Louisville, Ky., week of January 
25th. 


J. P. Councill Company, Franklin, Va. 
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EMPLOYMENT EXCHANGE 
Help Wanted 


WANTED—Capable man to take fu'l charge of canning plant 
in Meaico who understands canning of Shrimp and Oysters. Must 
be sober and have good habits. 

Address Box B-1362 care of The Canning Trade. 


WANTED—Two experienced canned Foods sak smen for retail 
work in Louisville and Kentucky territory, to commence work Jan- 
uary Ist; men who are seehing permanent conneciicn with opport- 
unity for advancement, where efficient service will be substantia'ly 
recognized and promotion to postion of jobbing salesman assur d as 
soon as capacity demonstrated. 


Address PICKRELL & CRAIG CO., Inc., Louisville, Ky. 


Position— Wanted 


WANTED—Posi ion by experienced canning macuinery nan 
who has also had five yeirs experience manufacturing A, ple ( ider 
and Vinegar with a manufacturer of well known brand of gov s 
Besides tue above can take full charge of all electrical ccuipment 
Best uf references furnished. Ready for immediate «myp]lcyment 

Address Box B-1359 ca e of Tue Canning Trade. 


WANTED - Position as Superintendent-Processor of canning 
factory packing Kibbon Cane Syrup, Sweet Potatoes, Apples or 
Kraut, or anything packed after October 1/ th for fall of 1x5. Am 
an expert on a full line, understand installing and operating al. ma- 
chinery and can furnish good reference. 

612 E. Grand River St , Clinton, Mo. 


WANTED—Pvsition by Superintendent of 15 ycars experience. 
High closs man on Peas and Tomatoes. Can supervise the installation 
of theentire plant. References. Open for position January Ist. 

Address Box B-1367 cure of ‘I he Canning Trade. 


WANTED—Permanent position as Manager, Superintendent, 
Processor packing a full lins of Vegetables and Fruits, Jellies, Jame, 
Preserves, Pickles, etc. Iam familiar with all phases of factory 
operations from fie!d to finished product. Am a married man with 
family. Will work on guaranteed terms with reliable packcr. None 
but high class proposition considered. Can furnish bist of refer 
ence. Open for cuntract by January Ist, 1926. 

Address Box B-1%54 care of The Canning Trude. 


WANTED—Position by Chemist-Superintendent. 12 years e- 
perience. Now satisfactorily located near Buffallo. Must go South 
account of child’s health. Expert on Tomato product-, Citrus, 
Marmalades, Soups, Beans, Fruits, Vegetables. 

Address Box B-1356 care of The Canning Trade. 


WANTED Position by Superintendent-Processor paching 
whole grain or crushed Corn, Peas and Tomatoes. I am entiiely 
familiar with all operations of factory and field. I have tweuty-five 
yeais experience. (Can furnish best of reference. Open for contract 
at once. 


Addiess Box B-1357 care of The Canning Trade. 


WANIED—A hizh grade quality pacier of Peas and Cvurn, 
capable of assuming entire charge of small plant which average about 
25,000 cases Peas and 40,000 cares Corn. Location in Southern Ont- 
ario about 25 miles from Detroit, Michigan. None but the most ex- 
pericnced packers with unquestionable past record for quality pro- 
duction need apply. Specify salary required on yearly contract and 
give full details of positions held during the past ten years. 

Quality Canners of Canada, Ltd., Windsor, Ontario. 
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POSITION WANTED—Food Specialist. Highly trained and 
experienced in food chemistry and bacteriology. In responsible 
position as Chief Technologist with large corporation for past sev- 
eral years, but desires to locate in or near good city. Not looking for 
routine testing job, but wish to connect with some large corporation 
with technical problems to investigate. Correspondence strictly 
confidential. 


Address Box B-1364 care of The Canning Trade. 


WANTED—Experienced factory superintendent by well estab- 
lished, financially responsible house. Must be familiar with the 
man 'ifacture and packing of food products, with costs, factory man- 
agement, time study and promotion of efficiency. State age. previous 
connections and salary e» pected. Gms all details in first communi- 
cation, 


Address Box B-1366 care of The Canning Trade. 


A pure food product - a strong, 
sanitary can -a Gamse Label. 
There is a combination hard to 
beat. 


GAMSE BUILDING 
BALTIMORE MARYLAND 


THE TOWNSEND STRING BEAN CUTTER 


(The Choice of the Careful buyer) 


NOW IS THE MOST ADVANTA- 
GEOUS TIME to buy a TOWNSEND 
String Bean Cutter or a SHERMAN 
String Bean Filler. You can now get 
the largest off-season discount you will 
ever be offered; if you wait you will pay 
more, so we advise that you send us 
your enquiry at once. 


Burton, Cook & Co. 
“You cannot go wrong 


with a TOWNSEND” Rome, N. Y 
(Successors to Z. P. Townsend, the original patentee) 
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SAFETY 


Not only first and last, but always. 


Carry full insurance with 


CANNERS EXCHANGE SUBSCRIBERS 
at 


WARNER INTER-INSURANCE BUREAU 


where the cost this year has been 
only about half what it would or- 
dinarily be with the insurance 
companies. 


LANSING B. WARNER Inc. 
155 E. Superior St., Chicago, Ill. 


We manufac- 
ture canning 
machinery 


Robins Circle Steam Hoist 


Robins-Beckett 
Can Cleaner. 


Pear Corers. 


Pear Paring 
Machines. 


Write for our general 
catalogue. 


Opened and Closed 
Process Kettles 


A. K. Robins & Co. Inc., Baltimore Md. 


Compplete Plants Furnished 


CAN PRICES 


1926 Prices 


The American Can Company announces the fol- 
lowing term contract prices, f.o.b. its factories, for 
standard sizes Sanitary Cans for the Central and East- 
ern parts of the United States, effective January 2, 
1926. 


$15.30 per M 
21.34 “ “ 

64.08 


$ .75 per M 

1.00 

2) 
American Can Co. 


Why Not Eliminate 


the chief cause ofswells and flat sours by the useof 


Cleatier and Cleanse” 


which insures a safe, superior, distinctive and 
economical sanitary cleanliness. Order from 
your supply house. 


Over 2,000 distributing ceniers insure prompt 
delivery and short haul. 


The J. B. Ford Co., Sole Mnfrs., Wyandotte, Mich. 


fi 50 Years of Service to Canners 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore Md. 
BROKERS and COMMISSION MERCHANTS 


ll Canners’ Accounts Solicited for Tip-Top Buyers. | 


TRADE-MARK SPECIALIST 
ATTORNEY AT LAW (Since 1906) PATENT COUNSEL 
Recommended by The American Wholesale Grocers Association 
and Other National Organizations, aggregating 10,000 Members. Ask 
for references and ‘particulars of Special Offer to Canners. 
Cc. E. RICHARDSON 
Albee Building WASHINGTON, D. C. 


a 
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CANNED FOOD PRICES 


Prices given 
represent th 
otherwise noted) e lowest figu 
and subj re generall ted 
few may take less for a a po ye customary discount f for lots of wholesale si 
altimore figures corrected b sonal reason, but th nt for cash. ****M size, usual terms f 
Howard Jones & by these Brokers: (t) represent the higher (unless 
3 os. Zoller & Co., Inc s date. goods; some 
New York prices & Co 
pecial Corres 
pondent. 


Canned 
egetables c 
ANNED 
VEGETABLES CA 
alto. N. ¥. FR 
UITS—Conti 
nued 


White Mammoth, No. 2 Standard Extra 
Mam., Peeled, No tine Standard “15 White, No. 3 alto. N. 
2.95 Standard, No. 2. 1.90 ies, Peeled, No. 230 
Green, Medium, No, 3.00 Standard, No. 1.47% 1.30 Pics, Gpeeled, No. Out Out 
Tips, White oO. 20 OTASHt 4.75 Second u 7.00 
Ti ite, Mam., No. isq.....--. 3. (Triple) N Wi 
Tips, Green, sq.... 3.55 3.40 SWEET POTAT Limas, No. 2.1.50 1.30 Seconds, No No. 2, in 
sip , No. 1 sq.... 3.20 3.35 Standard, No. 2 OESt Standards, N 3, in Water......; 1.25 1.40 
ED BEANS+ Standard. No. Standards. o. 3, in Water 
1.55 Out No. 10, f.o.k ma Grated, Ex. 
BEANS#—Std. Ext. Std., No.’ -0.b. County.... Hawaii, Sliced Ex. Std. 
Stringless, Std: Gut Green, No.10 35.95 Std., No, 2, f0.b. County... .... Sliced, Extra, Wort 
tringless, Std. Wh » NO. 4.25 4.50 d., No “21% waii, Sliced. ‘a, No 2 
Stringioss. Gr, No. 2.. 1.00 1.10 Ext. Std. Hawaii, Grated 
Stri o. Gr. No. 10 . Ext. St Haw ated, Extra, 
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BALTIMORE, JANUARY 4, 1926 


WEEKLY REVIEW 


Tomatoes Are Steadily Growing Stronger and Nearly 
All Holders Feel More Strongly—Corn Holding Its 
Own—“Bargain” Hunters Are Going Out of 
Favor—tThe Fruit Situation in the North- 
east Outlined—Most Traders Take a 
Real Holiday—Can Prices 
Reduced 


IGHER —A little while ago we were called on by 
H one of the largest operators in canned tomatoes 
and told that our quotations last week were from 
5c to 10c on 2’s and from 15c to 25c on 3’s below the 
actual market prices ruling today. And he further 
states that some of the well-known interests that have 
been good sellers of tomatoes are now entirely out of 
2’s of every description, and that some buyers of 3’s 
at the low prices are considerably worried that they 
may not get the goods, because of the advances in 
prices. We are giving it to you just as we got it, and 
you can find solace or cause for criticism, just as you 
please. 
One of the most surprising things we have seen in 
a number of years appeared in the daily papers this 
week, offering from the A. & P. Stores four No. 2 cans 
of tomatoes for 25c. The chains have been buying to- 
matoes at the going low prices and have been turning 
them over to their customers, with a small profit added, 
ina steady stream. And the people are buying them! 
How much of a hole such heavy consumption as this 
has made in the tomato pack of 1925 is impossible to 
say, but imagination can easily picture it. In fact, it is 
so big that predictors of very high prices on the re- 
maning stocks of tomatoes are not only not hard to 
find, but they are growing quite plentiful. It is pos- 
sibly not too much to say that there is a very decided 
feeling that when statistics are published, and which 
are expected in the next week or two, there will be a 
tremendous change in sentiment towards tomatoes, and 
that present prices will be found far below the then 
asking prices. One of the greatest “bears” in the coun- 
try on canned tomatoes is said to be in the market for 
immense blocks, and that he cannot find sellers at his 
prices. 
Evidently the holders of canned tomatoes have 
awakened to the real value of their goods, and natu- 


‘rally they are asking a price that will show them some 
profit above cost. And that must mean higher prices 
than those which have been ruling. The only changes 
we record in our market pages this week are in No. 
3’s in the country, which are marked up to $1.0714. If 
a canner is asked what 3’s are worth he will tell you 
$1.15 to $1.20. The other change in tomatoes is on 10’s, 


which are marked up to $3.50, and rumor says that the 
market is $3.75. 


ORN—On the other hand, canned corn seems to be 
© a trifle weaker. Standard Evergreen corn in the 
country is now quoted at 75c by the brokers, but 
this quotation is regarded here in the nature of a “come 
on” for offers. If genuine offers are made to buy at this 
price efforts will be made to induce sellers to accept the 
business at the price, and possibly some weak-kneed 
holder will let go some slightly off quality goods at the 
price. For corn has been selling well enough to suit 
anyone conversant with the market, and remembering 
the immense delivery of futures. In fact, the demand 
is little short of remarkable in face of these two facts. 
And there seems every reason to believe that corn will 
continue in good demand. The people are eating canned 
foods on a far higher scale than ever before, and hold- 
ers should bear this in mind. We are not upon the old 
dragging basis of consumer consumption of canned 
foods. It is now active, buoyant and jumping. And it 
is going to take a “whale of a lot of goods” to supply 
that demand between now and the next canning season. 
The croakers about poor quality, croaking to get the 
price down to meet the ideas of a buyer they have up 
their sleeves, are ceasing their lament, because the 
buyers do not relish the accusation of being junk deal- 
ers, for it has become quite generally known that bar- 
gain prices almost invariably mean no bargain at the 
quality. In other words, this cry has proved a boom- 
erang, and has returned upon the heads of its origina- 
tors. The buyers, of course, want the best they can 
get at the lowest price—that is only natural, but when 
as a class they are accused of taking anything regard- 
less of quality just so the price is right, they show re- 
sentment. The rank and file of them are not that kind 
of buyers, and it is not right to brand them all with the 
stigma that belongs only to a small set of unscrupu- 
lous traders, junk dealers and nothing else. But such 
traders do not handle more than a very small fraction 
of the packs. 


January 4, 1926. 


RUITS—We have an interesting letter from Mr. 
Ira Hutchings, of the Western Oregon Packing 
Corporation, Corvallis, Oregon, in which he shows 
the fruit situation in his region, as it is also up and 
down the whole coast. He says: 
December 31, 1925. - 
“My Dear Mr. Judge: 

Upon returning to my office from the Western 
Canners’ Meeting, immediately I got out circular 
letters to a number of my canner friends through- 
out Oregon, requesting of them a copy of their spot 
lists, that I in turn might help a friend jobber 
who was in need of some lines of canned. foods 
which the writer was entirely out of. Much to my 
surprise, I find the cannerymen over the State of 
Oregon are like myself, practically no goods on 
hand. 

I cannot make an estimate of just what goods 
are still in the hands of canners, but I was greatly 
surprised to find one canner who had packed 
something like 250,000 cases this season to have on 
hand only 700 cases of No. 1 Choice Bartlett 
Pears. This is the only item he has on his list. I 
also have spot lists from other packers that will 
show from one to two cars of assorted goods. 
Others who have from 500 to 800 cases of assorted 
goods. 

So I am going to allow you to judge for your- 
self as to what you care to print relative to spot 
goods. I would say they are very scarce in the 
hands of the packers, especially in the lines of ber- 
ries of all varieties. There are a few lots of Bart- 
lett pears yet on hand and a few small lots of 
prunes, principally water pack. Outside of these 
two articles, there is practically nothing. 

As to prospects for the season of 1926, it is, 
of course, some guess work, owing to the fact that 
it will be five months at least before the first fruit 
will come on. Many unforseen casualties may 
arise. However, up to the present time we have 
been having a pleasant open winter season, which 
is very favorable to berries, and loganberries espe- 
cially, that are bound to be high and scarce on ac- 
count of the already heavy demand which has been 
thrust upon packers throughout the Northwest.” 

California is now busy compiling its packs of both 
fruits and vegetables during 1925, and while it expects 
this to show records, it also says that canners’ ware- 
houses are empty. Fruits seem to be growing stronger 
every day. 

Other items are without change and the market has 
been quiet on all business this past week. Everyone 
seems to be taking it as a genuine holiday, and almost 
all houses have closed down from Thursday to Monday 
morning. 


ANS LOWER—Those canners who have been cry- 
C ing for lower prices on cans have nad a rather 
nice New Year’s gift handed to them in the shape 
of a substantial reduction in contract prices for 1926. 
These prices are announced by the American Can Com- 
pany in their regular column, and it will be noted rep- 
resent a reduction on 1’s of 75c, on 2’s of $1.00, 214’s 
$1.75, 3’s $1.00, and 10’s $2.00 per 1,000. This opens 
the season, and may be taken asean indication of the 
trend toward lower prices, for as a fact tin plate is un- 
changed, and it cannot, therefore, be considered as a 
cause. Can prices are always an indication of the way 
the wind blows. 
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NEW YORK MARKET 


By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


Canned Foods Showing Quiet But Steady Tone—Export Buying 
a Feature—Hudson Street Scene of Spectacular 
Fire—Buyers Marking Time. 

New York, Vec. 31, 1925. 

HE SITUATION—Canned foods markets are showing a 

| quiet but steady tone as the year comes to a close. Gen- 

_ erally speaking, the year 1925 was an excellent one for 
the industry, and the trade goes into 1926 with a confident belief 
that.still better things are to come. While packs for the 1925 
season were large, consumption was equally heavy, and at pres- 
ent it does not appear that carry-over stocks are at all burden- 
some, notwithstanding the reported heavy holdings of peas, corn 
and tomatoes, the “big three” staples of the canned foods list. 

Export Trade Good—Export buying of canned foods has 
been a feature of the market throughout the year, and played 
no small part in contributing to the sound condition in which the 
market now finds itself. During November, according to sta- 
tistics gathered by the Department of Commerce, canned vege- 
tables to the value of $607,215 were exported from the United 
States, this comprising with exports of $477,598 during the cor- 
responding month last year. Exports for the first 11 months of 
1925 aggregated $5,400,523 in value, as compared with $5,137,723 
in the same period last year. Canned fruit exports showed a 
gain likewise, exports during November, 1925, being valued at 
$3,382,059, against $2,916,695 in November, 1924. For the first 
11 months of 1925, exports were valued at, $23,251,283, as com- 
pared with $20,039,396 in the corresponding period of last year. 
Economic recovery is continuing at a rapid rate in Europe, and 
this indicates a still further broadening of the export channels 
for American canned foods. 

Hudson Street Has Fire—Hudson Street was the scene of 
a spectacular fire early this week, when a blaze practically 
wrecked the building occupied by Kemp, Day & Co., at 73 Hud- 
son street. Between 20,000 and 25,000 cases of canned foods 
were in the building at the time of the fire. Kemp, Day & Co. 
are one of the old-line canned foods jobbing houses in the coun- 
try, the business at present being conducted by Richard and 
Sidney Thursby. Temporary headquarters have been established 
at 6 Harrison street, in the offices of B. O. Bowers & Co. All 
of the loss sustained in the fire was covered by insurance. It is 
believed that the building owned by the firm will have to be prac- 
tically rebuilt. 

Tomatoes—While the market for canned tomatoes has been 
a quiet affair during the past week, there is a well-defined feel- 
ing in the market that considerable activity may be looked for 
in the immediate future. The market has been pounded down 
considerably from opening price levels and it appears that bot- 
tom has been reached and passed. While jobbers’ stocks are 
believed to be adequate for their current requirements, it is ex- 
pected that they will be in position to take in larger stocks after 
they have completed their inventories, and that they will avail 
themselves of the opportunities presented by the present low 
market quotations. The market is held at 2714c to 50c per dozen 
for standard 1s; 70c to 72'%c for 2s; $1.07%4 to $1.10 for 3s, and 
$3.25 for 10s, all in car lot quantities, f. 0. b. canneries. Buyers’ 
labels may be had at the outside prices on the first three named 
sizes in some instances. It would not surprise the trade here to 
see the chain store buyers take hold of the market early in 
January, and start the ball rolling towards a firmer market un- 
dertone. The tomato market situation in the Midwest is re- 
ported to be showing more firmness. 

Fancy Corn—There are some inquiries coming in for fancy 
corn for shipment from the cannery around the middle of Jan- 
uary, and it appears that packers’ holdings of the top qualities 
are not as extensive as the trade has believed. Minnesota fancy 
Crosby is steady at $1.30 per dozen, with Golden Bantam holding 
at $1.50 per dozen, both f. o. b. cannery, with Illinois packers 
quoting fancy corn at $1.35 per dozen at the cannery. Maine 
packers are also showing firmer views on the market. 

Standard Corn—This line continued rather neglected. Pack- 
ers’ stocks are known to be heavy, and buyers see nothing to be 
gained by taking hold of the market in a large way at the pres- 
ent. Some offerings of Southern standard are reported down to 
90c per dozen, but canners whose brands have a favorable repu- 
tation with the buyers are asking 5c to 10c per dozen over this 
figure. Western packers are likewise quoting the market at a 
range of 90c to $1 per dozen, although comparatively little is 


offering at the inside quotation. ‘ 
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Peas Easy—A rather easy undertone rules in the market 
for low-grade peas. Packers evidently still have considerable 
quantities to market, and selling pressure has been seen in some 
quarters of the market. Standards are being traded in at about 
90c per dozen for full quality, although reports are current of 
sales at 85c for standard quality. Chain store buyers have 
been pushing low-grade peas for the past few months, and have 
succeeded in moving considerable quantities. In some quarters 
of the trade the belief is expressed that the large chains are 
about due in the month for low-grade peas again, in which event 
it is expected that considerable headway will be made in clearing: 
surplus stocks from canners’ hands. 

Salmon—Packers are looking for better things after the 
turn of the year, but buyers, with the March 1 tax on Coast 
holdings in mind, are disposed to await further developments 
before booking business. Chums have changed hands in the 
Coast market at $1.15 per dozen, but $1.20 is the asking price of 
most holders. The market for Alaska red talls has weakened, 
offerings being reported at $3.25 per dozen, Coast. Packers 
have been holding this grade up to $3.65-$3.75 for some time 

ast. 

Canned Fruits—Buyers are marking time on this item, 
awaiting developments after the completion of annual inven- 
tories. Most of the local jobbers are fairly well covered on 
their spring requirements, but few of them have any surplus 
holdings, and those who have excess stocks are not putting them 
on the jobbing market, preferring to hold their fruits for their 
own trade later on. It is generally felt that higher prices will 
be seen on spot canned fruits before the season closes. Holdings 
of the California canners are generally reported as small, with 
assortments materially broken. 

Pineapple Steady—While there have been no developments 
of outstanding importance, the market for pineapple has held 
firm, and all grades are moving. The Coast market is in good 
shape, and jobbing markets in the East are also in good posi- 
tion. Crushed is beginning to come in for more buying atten- 
tion. 


CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


Little Disposition on the Part of Buyers to Enter Into Contracts 
—Replacement on Part of Grocers Will Not Begin Until 
January 15th—Demand for Canned Peas Very 
Quiet—Notes of Interest. 

. Chicago, Dec. 31, 1925. 

ENERALTIES—Brokers report that there is but little dis- 

position on the part of buyers to enter into contracts for 

spot goods or commitments for futures at present, and 
that there is but little prospect for the closing of canned foods 
business in the matter of sales until after the wholesale grocers 
figure up their inventories learn what profit has been made, and 
find how much stock they have on hand. 

The real replacement business will not begin on the part of 
wholesale grocers until about January 15th, although there will, 
of course, be some spot buying before that date. Some articles 
are in small supply and are being inquired for, but in rather a 
small way, merely for present needs. 

Canned Corn—The inquiry for cheap sub-standard qualitv 
of canned corn has subsided end nothing below the grade of full 
standard seems to be inquired for. Extra standard quality and 
fancy grade are experiencing some inquiry. but I can hear of no 
closed sales of any large blocks or quantities of canned corn of 
any grade during the past week. Neither can I hear of any 
—* offerings of canned corn by the canners of the Central 

est. 

The demand for yellow Bantam canned corn seems to have 
reacted in two years past. Whereas it was hard to supply the 
demand three years ago, the grade is going hegging at present. 
This is said to be because all kinds of yellow corn has been 
grown, packed and canned in two years past, from fancy yellow 
Bartam to yellow field corn. and the prestige of the fine fancy 
cuality vellow Bantam canned corn. which was first put on the 
market, has been cripvpled hv the canning of the poor stuff put 
on the martet and labeled “Yellow Bantam.” 

Canned Peas—The demand for canned peas for the past 
week has been verv quiet. TI have heard of a few sales for the 
past week. There is a feeling in the market that canned peas 
are a little easier to buv than either canned corn or tomatoes, 
and that the holdings of peas are larger than those of canned 
carn or tomatoes. but those who are well informed do not coin 
cide with that view. 


January 4, 1926. 


There is no change in the market price of peas in the past 
ten days, and the holders and canners are standing pat for the 
prices. 

Canned Tomatoes—The low prices of the Eastern canners 
dominate the market, and Indiana is not disposed to meet the 
competition from that source. 

. Neither Missouri, Arkansas, Utah or California are “right’’ 
on canned tomatoes for this market. Their prices are no lower 
than Indiana prices and their freight rates are much higher than 
the Indiana rates, and the laid-down prices of canned tomatoes 
from Maryland and Virginia are lower than those from any 
other canning locality. 

Stocks of canned tomatoes are low in wholesalers’ ware- 
houses and replacements will soon have to be liberally made. 
The wholesale buyers have been skeptical in relation to the sta- 
bility of the prices on canned tomatoes and have been shy of 
the market for several months. Consequently their holdings 
are small. 

Green Vegetables—The supplies of green vegetables from 
the South are now very scarce in this market, owing to the dan- 
gerous weather for shipping them and handling them. 

Then the season is late and string beans, tomatoes, peas, 
etc., are all tough and stale. This makes conditions better for 
canned foods, and the consumption of foods in cans is likely to 
be lively from this time on. It will be two or three months from 
now before the 1926 crop of green vegetables from the South, 
Florida, Texas and elsewhere, will be received and canned foods 
will have full swing of the market until that time comes. 


CALIFORNIA MARKET. 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


Canners’ League is Compiling the Pack Figures — Expect a 
Record Showing, But the Goods Are All Gone — New 
N. C. A. Laboratory Being Made Ready—Looking 
for No. 10 Fruits—Coast Notes. 

San Francisco, Dec. 30, 1925. 


TATISTICS—The Canners’ League of California is busily 
Me engaged in compiling figures on the 1925 pack of fruits 

and vegetables, and it is expected that these will be re- 
leased early in the year. Many packers have already sent in 
their returns, but as is always the case, there are a few who 
are slow in making their reports. It is known tnat the output 
in several lines will break all former records, but the publication 
of the figures will have no effect on the market, since there is 
very little remaining in first hands. In fact, the announce- 
ment of the size of the pack will probably have a stimulating 
effect, since: it will demonstrate the quantities of California 
canned products that can be moved when the price is right. 
Over-production has for years been held up as the scarecrow 
just around the corner, but consumption has kept pace with 
increased production, and will probably continue to do so as 
long as prices are kept within reason. 

The N. C. A. Laboratory—Work is under way on the re- 
modeling of the three-story building at Battery and Commercial 
streets, San Francisco, recently purchased for the use of the 
National Canners Association as a canned foods laboratory, and 
this will be made ready for occupancy at the earliest possible 
moment. Dr. J. R. Esty and A. C. Richardson, who will make 
their headquarters here, are already on the ground, and several 
other technical men will’ be brought from the East as soon as 
the labratory is equipped. The importance of the selection of 
San Francisco as the site for this laboratory is just commencing 
to be fully realized by the Western canning trade, and problems 
of particular interest to the trade here are already being sug- 
gested for solution. California, Oregon, Washington and the 
Hawaiian Islands pack 86 per cent of the fruit canned commer- 
cially in the United States, while California packs almost all 
the asparagus, olives and tuna. This State packs 84 per cent 
of the spinach canned in the United States and is an important 
factor in the packing of sardines and tomatoes. 

No. 10 Fruits—Inquiries are being received for California 
fruits packed in No. 10 tins, suggesting that any lots that may 
be offered after the first of the year will find a ready market. 
This size has been in demand ever since packing operations com- 
menced last summer, afd it is only here and there that any 
stocks are to be found in first hands. In general, this size has 
sold up well in advance of other sizes, particularly in the lower 
grades. All fruits in stock will doubtless be cleaned up when 
the spring rush sets in, as retailers from widely separated 
parts of the country report an unprecedented demand. 
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Coast Notes—The Naknek Packing Company, of San Fran- 
cisco, has called a meeting of its board of directors to be held 
February 11, to consider the proposition of increasing the cap- 
ital stock from $100,000 to $2,500,000. ‘This is being done for 
the purpose of merging with the Red Salmon Canning Com- 
pany, owned by the same stockholders. The latter concern, 
organized in 1901, owns three canning plants on Bristol Bay, 
Alaska, where the choicest red salmon is packed. The Naknek 
Packing Company was organized thirty years ago. 

M. E. Jaffa, professor emeritus of nutrition at the Univer- 
sity of California, Berkeley, and well known to members of the 
canning trade, has been appointed director of the bureau of 
foods and drugs of the State Board of Health. He is not a 
stranger to this position, having acted as director from 1908 to 
1915, after he had organized the bureau, following the passage 
of the food law in 1907. He succeeds Prof. E. J. Lea, who re- 
signed several months ago. The duties of the office have been 
filled of late by Prof. C. H. McCharles. 

After having been on a strike for almost a month in pro- 
test to certain wage deductions, three hundred sardine fishermen 
have returned to work at Monterey, Cal., following an agree- 
ment reached between the fishermen and boat owners. The 
trouble centered around wage deductions which were applied to 
the fishermen’s organizations “protection fund.” 


The benefits of spraying pear trees to curb insects and dis- 
ease were demonstrated in no uncertain manner during the past 
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season in Alameda county, California. A large part of the acre- 
age was sprayed in 1925, and instead of one-third of the fruit 
being set aside as culls, as in former seasons, less than 5 per 
cent of the fruit went into this grade. The improved quality of 
the fruit is responsible in a measure for the increased canned 
pack made, which exceeded the early estimates. 


_ The Santa Clara Valley Conserve Company, of Mountain 
View, Cal., is in financial difficulties and a petition in involun- 
tary bankruptcy has been filed by creditors in the United States 
District Court. The liabilities are in the neighborhood of 
$180,000, and the value of the plant is placed at $250,000. The 
plant seems an ill-starred one, this’ being the third time it has 
been involved in this manner. Fruit and vegetable growers and 
cannery employees have claims against the concern. 

Extensive improvements are being made by the G. W. Hume 
Company in its cannery at Benicia, Cal., in anticipation of a 
busy season in 1926. 

M. J. Boradori, a merchandise broker of Los Angeles, Cal., 
paid the San Francisco trade a visit shortly before the holidays. 

The Fred B. Neuhoff Company plans extensive improve- 
ments at its cannery at Porterville, Cal., before the opening of 
the 1926 packing season. 

The J. C. Forkner Properties, Inc., Fresno, Cal., is planning 


to erect a fig cannery on its property to replace the one re- 
cently destroyed by fire. 


What Canned Foods Distributors are Doing 


Proposed Amalgamation of National and American Wholesale Grocers’ Associations 
Has Struck a Snag-Organiation of First National Stores, Inc., as Factors in 
New England Chain Field Completed—Grocery Industry Runs Into 
Billions Annually—Jobber-Retailer Advestising Movement 
Succeeding—National Arbitration Law Now Effective. 


HE ASSOCIATION MERGER — Negotiations looking 
T toward the amalgamation of the American and National 

Wholesale Grocers Association into one large representative 
body covering the entire country are proceeding more slowly 
than backers of the project had hoped for. When the plan was 
advanced early in 1925 it was believed that definite action might 
be looked for by the start of 1926. The stumbling block thus 
far, according to trade report, has been the inability of the two 
organizations to agree as to the disposition of the personnel of 
the executive offices of the two associations. ‘{he American, it 
will be recalled, has always had a salaried president, who in 
effect acts as general manager of the organization, with a secre- 
tary to assist in the routine handling of association business. In 
the National Association conditions have been just the reverse. 
The salaried secretary has looked after the functioning of the 
organization’s machinery, while the position of president has 
been an honorary one, held by an active wholesale grocer, al- 
though entailing great responsibility upon the incumbent in of- 
fice. In effect, election to the presidency of the National As- 
sociation has meant that the jobber so honored must be prepared 
to give up about half of his time for the welfare of the industry, 
without monetary compensation for so doing. Members of the 
National, it is understood, favor the retention of their system in 
any merged association, while the American’s members are of 
the opinion that their system, and their leader, are best suited to 
carry on the work which the proposed “United States Wholesale 
Grocers’ Association would be called upon to perform. Thus, the 
present movement to merge the two organizations, as has been 
the case in previous attempts, simmers down to a clash in per- 
sonalities. While negotiations are continuing in private looking 
to the smoothing out of the difficulties, jobbers now. are not as 
sanguine regarding the early amalgamation of the two organi- 
zations as was the case six months ago. 
, O’Keefe Heads First National Stores—At a meeting of 
shareholders of the John T. Sonnors Company and the Gin- 
ter Company, held in Boston on December 29, the proposed 
merger with O’Keefe’s, Inc., was approved, the designation of 
the merged organization to be First National Stores, Inc. 
Michael O’Keeffe has been elected president of the new organi- 
zation, other officers being as follows: Augustus F. Goodwin, 
chairman of the board; James C. Duane, first vice president; 
Martin Curry, second vice president; James J. Curry, third vice 
president; Arthur O’Keefe, clerk, and Charles F. Adams, treas- 
urer. The merger of these three well-known organizations gives 


the First National Stores, Inc., a strong position in the chain 
grocery field in New England. 

Some Data on the Grocery Industry—The Wall Street Jour- 
nal says: “The grocery business is about the biggest industry in 
the world; more people are served and expenditures run into a 
total far in excess of that of steel, automobiles, packing or any 
other branch of trade. The magnitude of the industry is re- 
flected in gross sales of over $420,000,000 for the Great Atlantic 
and Pacific Tea Company in the current fiscal year. This gross 
compares with $531,877,000 sales to outsiders (eliminating $311,- 
092,000 of inter-company sales) of the United States Steel Cor- 
poration in 1924. And yet the Atlantic and Pacific Tea Com- 
pany, with its 40,000 employes and 14,000 stores, is not in a field 
by itself by any means. Assuming that each inhabitant of the 
United States consumes $3 worth of groceries every week, total 
annual expenditures of the people for groceries, similar to the 
grades sold by Atlantic and Pacific, would aggregate a total 
close to $19,000,000,000. The estimate of $3 per inhabitant is a 
mere guess. Consumption depends largely on prosperity; there- 
fore, it is safe to assume that total sales of groceries this year 
will exceed all past records. Atlantic and Pacific Tea has plenty 
of competition, as there are many chain store systems in the | 
same business.” 

Jobber-Retailer Co-operation—The co-operative publicity 
campaign which jobbers and independent retail grocers in Chi- 
cago territory recently launched is reported to be going over 
successfully. The campaign has now been in progress for a little 
over two weeks, and those managing the movement have had an 
opportunity of witnessing the results. The trade in all parts of 
the country is watching with interest the development of the 
campaign in Chicago, as it is planned to follow up this drive with 
similar campaigns in other large cities. The idea of localized 
campaigns has met with more favor among both jobbers and re- 
tailers than the oft-suggested national advertising campaign, 
and it is probable that the movement will spread to all parts of 
the country. The idea of local publicity has “caught on” with 
both the jobbers and the retailers. The jobbers favor it because 
it puts them into closer contact with their trade, and presents the 
opportunity of working out some of the ideas regarding their 
own particular markets which most of them have. The retailers 
favor the movement because they can see from day to day just 
what their campaign is accomplishing, and can judge for them- 
selves whether or not the actual results justify the expenditures 
which they are called upon to make. In any event, the present 
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campaign is interesting as it marks the culmination of the efforts 
which have been made for the past few years to organize the 
trade in some manner to compete with the chain stores. The 
chains have found advertising a potent weapon in their fight for 
business, and the grocery jobbers and independent retailers have 
at last decided that they will fight the chains with their own 
weapons in their efforts to hold their ground against the cn- 
slaught of the “red fronts,” “blue fronts” and other chain sys- 
tems. The decision to hold the annual conventions of the national 
organization of retailers and National Wholesale Grocers Asso- 
ciation, in the same city and «t the same time this year is fur- 
ther evidence of the great progress which has been made by the 
jobbers and retailers in “getting together.” The jobbers have 
found out that, whereas the retailer is unwilling to even listen 
7 to “uplift” or “educationai” talk by the jobber, he is willing to 
meet him half-way with co-operation if suggested. 


Arbitration—The national arbitration law goes into effect 
Be January 1, this year, and the system of settling trade disputes 
in the grocery business which has been so successfully used in 
New York and New Jersey will be automatically extended to the 
remainder of the country. This measure is expected to simplify 
the settling of trade disputes materially. Formerly, a buyer 
who signed a contract embodying an arbitration clause was not 
legally bound to arbitrate, or abide by the award made if he did 
go to arbitration, except in the two or three States which have 
enacted commercial arbitration laws. Under he terms of the 
national arbitration act, however, a buyer or seller using a con- 
tract containing an arbitration clause stands little chance of 
evading either the arbitration or compliance with the findings 
of the arbitrators. The grocery industry is already well organ- 
ized in regard to handling arbitrations, joint arbitration boards 
being established in most ofi the larger markets of the country, 
and the system well understood and used among trade members. 
Both canners and their distributors have shown approval of com- 
mercial arbitration as used in the grocery industry during the 
past few years. 


January 4, 1926. 
CONVENTION DATES 


January 5,6,7—Northwest Canners, Hotel Olympia, 
Seattle, Wash. Annual. 


January 7-8—Missouri Valley, annual, Colonial Hotel, 
Springfield, Mo. 


January 13-14, 1926—Tri-State Packers, Annual, Ben- 
jamin Franklin Hotel, Philadelphia. 


January 15-16—Utah Canners, Hotel Utah, Salt Lake 
City. Annual. 


January 25 to 30, 1926—National Canners, National 
Food Brokers, Canning Machinery 
and Supplies, at Louisville,Ky. 


—Since 1913— Reference: Equitable Trust Co., Baltimore 
CANNED FOODS BROKERS COMMISSION MERCHANTS 


1st Floor 406 Water St. BALTIMORE, MD. opposite Custom House 


Canners Advise us what you have to offer. We will 
mail you our market quotations each week for the asking. 


HERCULES SANITARY FLEXIBLE STEEL CONVEYOR 


The sanitary belt with the square mesh. Used for all conveying purposes, on Sorting Tables, 
Scalders, Washers and Exhausters. Made any size. Easily cleaned and durable. If your 
dealer doesn’t handle, write for catalogue and prices. 


MANUFACTURED BY 


LA PORTE MAT & MFG. CO. 


La Porte, Indiana 
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OUR SQUARE CAN CHALLEN GE 


BODY-MAKER AND DOUBLE-SEAMER COMBINED 
70 CANS WITH FALSE SEAM PER MINUTE. 


The Double Seamer is 
made in three sizes — 
Nos. 53, 54 and 58, 
and will seam ends up 

_ to 91%” square. 


Cameron Can Machinery Co. 
210 N. Ashland Avenue CHICAGO 


THE SCOTT VINER COMPANY 


HE above name will be new to the canning trade, but it is with pleasure 
that, after having served the Chisholm-Scott Company, (which is now liquid- 
ated), for the past twenty-five years as General Manager, I announce that I shall 
continue to be in the market with Viners, Feeders, Under Carrier Separators, etc., 
under the above firm name, wes new Company including quite a number of our 
old employees. 


Our Viners will be pa eae with Timken roller biiabings and other improve- 
ments, which can be installed in the old Viners, and the machines will be offer- 
ed to the packers on a rental or sales basis, as suits the convenience of our cus- 
tomers. 

We shall have warehouses in New York Seon Wisconsin, hale and Ohio, 
where a complete stock of repairs will be kept for both the old and new Viners. 

Address all inquiries to The Scott Viner Company, 391 West Spring St., 
Columbus, Ohio, and they will receive immediate attention. 


Thomas A. Scott, 
THE SCOTT VINER COMPANY 
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SMILE AWHILE 


There is a saving grace in a sense of humor. 


Relax your mind—and your body. You’ll be better mentally, 
physically—and financially 


Send in YOUR contribution 


All are welcome. 


TOO TRUE 


A girl can be gay in a little coupe; 
In a taxicab she can be jolly, 
But the girl worth while 
Is the girl who can smile 
When you take her home on a trolley. 
—Drexerd. 


design may be beautiful 
the inks of the best quality but 
_ if the paper isn’t right the label 

“Oh, it was only a sweethearts’ quarrel.” 


will hot be right. si sii “Sweethearts! quarrel! Why, your girl didn’t give you that, 
: i e?” 

‘A good label must have a good By ““No—it was her other sweetheart.” 

foundation---fine paper. [t must 7 

be paper that will stay white with 


A LOVER’S QUARREL 
“Hello, Perkins, where did you get that’ black eye?” 


WILL BE HELD RESPONSIBLE 
Guard—Better keep your head inside the window. 


age and it must be the right fin- 


ish for color printing purposes. 
Also it must have the strength — 


Passenger—I can look out of the window if I want to. 
Guard—I know you can. But if you damage any of the 
ironwork of the bridges you'll have to pay for it. . 
—Pathfinder. 


A fiea lost his way on a dog’s back and after wandering 
en ; = about for a time crawled up to the dog’s ear and called in for 
We test every lot of paper we | A directions. But the dog, misunderstanding the message, knocked 


# 2 the flea off and ate it. 
receive to make sure that it ful- ss The moral is: Don’t always trust even close friends. 
fills all these requirements. We LT. Veo Doo. 
se nothing but the best quality — 
of coated and uncoated papers 
made for us on our order and > 
always by the same formula. 


On this foundation we build 
mit} . with the taste and skill of long 


WELL SUPPLIED 
“There is not another boy in this town as clever as my 
Charles.”’ 
“Go on. How is that?” 
“Well, look at those two chairs. Charles made them all out 
od his own head, and he has enough wood left to make an arm- 
chair.” 


BACK TALK 


Smokeup—Did vo ebah walk five miles to get some chickens 
an’ fin’ e hencoop full o’ a bear trap, spring gun an’ dawg?” 

Whiffem—No, big boy, but Ah talked back to fust sarjint 
oncet. —American Legion Weekly. 


HONESTY FIRST 


TRADE MARK BUREAU 


. “T think, George,” said Mrs. Jones to her husband, “I'll ask 
We maintain a bureau of brands ‘ the new people next door to have dinner with us tonight.” 
re “Why?” asked the husband. 
and trade marks for the benefit ny “Well, the butcher left their meat here by mistake, and it 
of our customers. Write us for . seems only fair.” —The Progressive Grocer. 
particulars. The service is free ] a “When charity is needed I’m always the first to put my 
hand in my pocket.” 
THE U. PRINTIN re “Yeh, and you keep it there.” —Pitt Panther. 
VW Hee—Ever see a worse fog than this? 
LITHOGRAPH CO. 
Hee—Is that 80} where ? 
4 Pd Haw—Why,er ... er. . . it was so foggy I really 
couldn’t tell where it was. —Middlebury Blue Baboon. 
be 
| 7 Old Patient—I wish to consult you in regard to my utter loss 
of memory. 
- ball 5a Memory Doctor—Ah, yes. And what was your name again, 


please? —Lafayette Lyre. 
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WHERE TO BUY 


——<the Machinery and Supplies you need and the Leading Houses that supply them 


ADJUSTER, for Chain Drives. 

Frank Hamachek Co., Kewaunee, Wis. 
Apple Paring Machines. See Paring Mach. 
APRONS (factory), ACID,WATER PROOF 

Phil Emrich, Cincinnati. 

Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 

BASKETS, Wood, Tomato. 

BEAN SNIPPER 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
BEET TOPPER. 

A. K. Robins & Co., Baltimore. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Baskets, wire, scalding, picking, etc. 
BELTS, carrier, rubber, wire, etc. 

La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Clean. & Grad. Mach. 
Beans, dried. See Pea and Bean Seed. 
Belting. 

Berry Boxes. See Baskets, wood. 
BLANCHERS, Vegetable and Fruit. 

Ayars Machine Co., Silver Creek, N. Y. 

Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sel!s Corp., Chicago. 

Blowers, pressure. See Pumps. 
BOILERS AND ENGINES, Steam. 

HEdw. Renneberg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Slaysman & Co., Baltimore. 

Bottle Caps. See Caps. 

Bettie eee, Wood. See Boxes, Crates, 
ooks, 

Bottle Corking Machines. See Bottlers Mcy. 

BOTTLERS’ MACHINERY. 

Bottle Fillers. See Bottlers’ Mchy. 

Ayars Machine Co., Salem, N. J. 

Baw. Ermold Co., New York City. 

Karl Kiefer Machine Co., Cincinnati, O. 
Bottle Screw Caps. See Caps. 

Box Nailing Machines. 
BOX (Corrugated) SEALING MACHINE. 

A. K. Robins & Co., Baltimore. 

Boxes, Crates and Shooks, Wood. 

Boxes, corrugated paper. See Corrugated 
Paper Products. 

BOXING MACHINES. 

Westminster Machine Works. 
ter, 

BROKERS. 


Howard B. Jones & Co., Baltimore. 
Thomas J. Meehan & Co., Baltimore. 
Buckets and Pails, Fiber. See Fiber Conts. 
Pails, Metal. See Enameled 
ucke 


Buckets, Wood. See Cannery Supplies. 
BURNERS, oll, gas, gasoline, etc. 

A. K. Robins & Co., Inc., Baltimore. 
BY-PRODUCTS, Machinery. 

Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Mchy. 
Can Conveyors. See Convrs. & Carriers. 
CAN COUNTERS. 

Ams Machine Co., Max, New York City. 

Ayars Machine Co., Salem, N. J. 

Can Fillers. See Filling Machines. 
CANMAKERS’ MACHINERY. 

Ams. Machine Co., Max, New York City. 

Bw. W. Bliss Co., Brooklyn, N. Y. 

Cameron Can Mchy. Co., Chicago. 

John R.’ Mitchell Co., Baltimore. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

Can Markers. See Stampers & Markers. 
Can Lacquers. See Lacquer Mfgs. 
CAN-SEALING COMPOUNDS. 

Max Ams Machine Co., New York. 

CANNERY SUPPLIES. 


Ayars Machine Co., Salem, N. J. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co.. Berlin, Wis. 
The Langsenkamp Co., Indianapolis. 
Phil Emrich, Cincinnati. 
S. O. Randall’s Son, Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
Canning Experts. See Consulting Experts. 
Can Stampers. See Stampers and Markers. 
WFilline Machines. bottle. See Bottlers’ Mcy. 


Westmins- 


Consult the advertisements for details. 


CANS, Tin, All Kinds. 


American Can Co., New York. 
Atlantic Can Co., Baltimore. 
Continental Can Co., New York City. 
Heekin Can Co., Cincinnati, O. 
Phelps Can Co., Baltimore. 
Southern Can Baltimore. 
U. S. Can Co., Cincinnati, O. 
Wheeling Can Co., Wheeling, W. Va. 
Cans, fiber See Fiber Containers. 
CAPPING MACHINES, Soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corporation, 
Capping Machines, solderless. Closing 
Machines. 


Capping Steels, soldering. See Cannery Sup, 


CAPS. . 
Phil Emrich, Cincinnati. 
CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 
Karl Kiefer Machine Co., Cincinnati, O. 
Sprague-Sells Corp., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the pre tory 
work. See Pulp Mchy.; for bottling, cee 
Botlers’ Mchy. 
Chain Belt Conveyors. See Conveyors. 
Chain for elevating, conveying. See Con- 
veyors. 
Checks, employes’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 
CLEANER AND CLEANSER (Wyandotte) 
J. B. Ford, Wyandotte,. Mich. 
CLEANING AND GRADING MACHIN- 
ERY. Frult. 
Huntley Mfg. Co., Silver Creek, N. Y. 


CLEANING AND GRADING MACHIN- 
ERY, peas,--beans, seed, etc. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 

Cleaning Machines, can. See Washers. 

Clocks, process time. See Controllers, 

CLOSING MACHINES, Open Tep Cane. 
Ams. Machine Co., Max, New York City. 

E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Machy Co., Chicago, Iil. 
Slaysman & Co., Baltimore. 

Coated Nails. See Nails. 

Coils, copper. See Copper Coils. 

Condensed Milk Canning Machinery. See 

Milk Condensing Machinery. 

Colors, Certified, for foods. 

CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Mchy. Corp., Cedarburg, 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

COOKERS, Continuuos, 
Anderson-Barngrover Mg. Co., San Jose, Cal 
Berlin-Chapman Co., Berlin, Wis. 

Cookers, retort. See Kettles, process. 

COOLERS, Continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Sprague-Sells Corp., Chicago. 

COPPER COILS, for Tanks. 
Berlin-Chapman Co., Berlin, Wis. 

prague-Sells Corp., cago. 

Copper Jacketed Kettles. See Kettles, cop. 

CORING HOOKS, Pitting Spoons, Etc. 
Phil Emrich. Cincinnati. 

CORKING MACHINES. 

Edw. Ermold Co., New York City. 

CORN COOKER-FILLERS. 

Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 


Hansen Cang. Mchy. Corp., Cedarburg, Wis. 


Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc,, Baltimore. 
Sprague-Sells Corp., cago. 
CORN CUTTERS. 
Berlin-Chapman Co.. Berlin, Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
CORN SHAKERS. 
Ayars Machine Co, Salem, N. J. 
CORN HUSKERS AND SILKERS. 
Rerlin-Chanman Co.. Berlin Wis. 
S. Howes Co., Silver Creek, N. Y. 
Sprague-Sells Corp. Chicaen. 
Huntlev Mfe. Co.. Silver Creek, N. Y. 
Morral Bros., Morral, O. 


Peerless Husker Co., Buffalo, N. Y. 
Corn Mixers and Agitators. See Gora 
Cooker Fillers, 
CORRUGATED PAPER PRODUCTS. 
oxes ottie ra ete. 
Hinde & Dauch Paper Co. Sandusky, ©. 
Counters. See Can Counters. 
Countershafts. See Speed Reg. Devices. 
CRANES AND CARRYING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
CRATES, Iron Process. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery, 
Cutters, string bean. See String Begn Mey. 
DECORATED TIN (for Cans, Cape, ete.) 
American Can Co., New York. 
Atlantic Can Co., Baltimore. 
Continental Can Co., New York City. 
Southern Can Co., Baltimore. 
U. Can Co., Cincinnati. 
Dies, can. See Canmakers’ Mchy. 
Double Seaming Machines. See 
Machines. 
Drying Machinery. 
lw. Renneburg & Sons, Co., itimore. 
Slaysman & Co., Baltimore. 
Elevators, Warehouse. 
Employes’ Time Checks. See Steneils. 
ENAMELED BUCKETS, PAILS, ete. 
Phil Emrich, Cincinnati. 
The Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 
A. K. Robins & Co., Inc., Baltimore. 


Engines, steam. See Boil Engines. 


EVAPORATING MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 


Edw. Renneburg & Sons, Baltimore. 
EXHAUST BOXES. 


Closing 


Peerless Husker Co., Buffal > 2 
A. K. Robins & Co., me. Baltin 


cago. 


Chisholm-Ryder Co., Niagara Falls, N. 
A. K. Robins & Co., Inc., Balti ss 
Sprague-Sells Corp., Chicago. 


FIBRE CONTAINERS for Food (net her- 
metically 
American Can Co., New York. 
Continental Can Co., New York. 
Hinde & Dauch Paper Co., Sandusky, O. 
FIBRE PRODUCTS, Boxes, Boxboard, ete. 
Densen Cor. Paper Co., New York City. 
Hinde & Dauch Paper Co., Sand 
Fillers and Cookers. 


See Corn Cooker- 


ers. 
Filling Machines, bottles. See Bottlers’ Mey 
MACHINES, Can. 
nderson Barngrover Mg. Co., San Jose, 
Ayars Machine Co., Salem, N. J. . aes 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Karl Kiefer Machine Co., Cincinnati, Ohiea 
The Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Bal 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Filling Machine, Syrup. See Syruping Mach. 
FINISHING MACHINES, Catsup, ete. 
F. H. Langsenkamp Co., Indianapol 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
pune Almy Chem. Co., Cambridge, Mass. 
ewey my em. Co., Cam ge, 
Food Choppers. See Choppers. 
raders. ee Cleaning an 
Machinery, fruit. 
Fruit Parers. See Paring Machines. 
FRUIT PITTERS AND SEEDERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Fruit Presses. See Cider Makers’ Mchy. 
Gasoline Firepots. See Cannery Suppifes. 


Anderson-Barngrover Mg. Co., San Jose, Cal. ; 
actory Stools. ee Stools. 
Factory Supplies. See Cannery Supplies, 
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WHERE TO BUY—Continued © 


GENERAL AGENTS for Machinery Mfrs. 
Berlin-Chapman Ce., Berlin, Wis. 
A. K. Co., Baltimore. 
Sprague-Sells rp., cago. 

Generators, electric. See Motors. 

Pfaudler Co., Rochester, N. Y. 

Glue, for sealing. See Power Plant Bquip. 

Governors, steam.. See Power Plant Bquip. 
Gravity Carriers. See Carriers and Convrs. 

reen Corn Huskers. uskers. 
See Cleaning and 


rading Machinery. 
Hoisting and Carryin Mchs. See Cranes. 
Hominy Making Machines. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn H 
Chicago. 
INSUR anners’. 
Canners’ Exchange, Lansing B. Warner, Chi- 


cago. 

INOCULATION CULTURES for peas, etc. 
L. V. Strasburger, 13 S. Baltimore. 

JACKETE 
¥. H. Co., Ind. 
Sprague-Sells Corp., 
"Kerosene Oil Burners. See Burners. 

KETTLES, Copper, Plain or Jacketed. 

F. H. Indianapolis, Ind. 
e-Sells Corp., cage. 

enameled. See Tanks, glass-ilned. 

A. K. Robins & Co., Baltimore. 

KETTLES, Process. 

Ayars Machine Co., em, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Ss. O. Randall’s Son, Baltimore. 

Edw. Renneberg & Sons Co., Baltimere. .. 

A. K. Robins Co., Baltimere. 
rague-Sells Corp., cago. 

ane Mchy. Co., Baltimore. 

KN 
Phil Emrich, Cincinnati. 

A. K. Robins & Co., Inc., Baltimore. .- 
Sprague 

KRAU 
A. K. Robins & Co., Inc., Baltimore. 
Sprague sells 

AUT 4 
einin Cang. Mchy. Co., Cedarburg, Wis. 

LABELING MACHINES. 

Edw. Ermold Co., New York City. 

Morral 
rague-pells orp., Cé 

ABEL MANUFACTURERS. 

H. Gamse ro., more. 

R. J. Kittredge & Co., Chicago. 

Simpson & Doeller Co., Baltimore. 

Stecher Litho Co., Rochester, N. Y. 

U. Ss. Prt. and Litho. Co., Cincinnati. 

LABORATORIES, for Analysis of Goods, 

etc. 

jational Canners Asso., Washington, D. G. 

il Emrich, -Cincinnati. 
sis Markers, can. See Stampers & Markers. 

Marmalade Machinery. See Pulp Machy. 

Meat 
eat oppers. ee 

MILK CONDENSING & CANNING MHY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 

strow Machinery 

gente Filling Machines. See Filling Ma- 
chines. 
ailing Machines. See Box Nailing Mchs. 

OVSTER NNERS MACHINERY. 
Berlin-Chapman Ce., Berlin, Wis. 

Edw. W. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Zastrow Machy. Co., Baltimore. 

Packers’ Cans. ee 

Pails, Tubs, etce., fibre. See Fibre Contrs. 

Paper Boxes. See Cor. Paper Products. 

PARING MACHINES 
Phil Emrich, Cincinnati. 
Sinclair-Scott Co., Baltimore. 

PASTE, CANNERS’. 
Edw. Ermold Co., New York City. 
A. K. Robins & Co., Inc., Baltimore. 
PEA AND BEAN SEED. 
Gallatin Valley Seed Co., Bozeman, Mont. 
D. Landreth Seed Co., Bristol, Pa. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Bros. S' Co., Chicago. 

PEA CANNERS’ MACHINERY. 

Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Mchy. Corp., Wis. 
S. Howes Co., Silver Creek, N. Y. 

Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Scott Viner Co., Columbus, O. 
Sinclair-Scott Co., Batlimore. 
Sprague-Sells Corp., icago. 

PEA HULLERS AND VINERS. 
Chisholm-Ryder Co.. Niagara Falls, N. Y. 
Frank Hamachek Co., Kewaunee, 

Scott Viner Co., Columbus, O. 


PEA VINE FEEDERS. 
ank Hamachek Co., Kewaunee, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Scott Viner Co., Columbus, O 
PEELING KNIVES. 
Phil Emrich, Cincinnati. 
A. _K. Robins & Co., Inc., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters 
PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 
. _ Screens. 
Picking Boxes, Baskets, etc. See Baskets. 
Picking Belts and Tables. See Pea Can- 
ners’ Machinery. 
PINEAPPE MACHINERY. 
Stevenson & Co., Baltimore. 
Sprague-Sells Corp., Chicago. . 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts & Tables. See Pea Canners. 
PITTING SPOONS, CORING HOOKS, Etc. 
Phil Emrich, Cincinnati. 
POWER PLANT EQUIPMENT. 
Power Presses. See Canmakers’ 
Power Transmission Mchy. See 
Plant Equipment. 
PRESERVERS’ MACHINERY. 


Karl Kiefer Machine Co., Cincinnati, Ohio. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
PULP MACHINERY. 


Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
PUMPS, alr, water, brine, syrup. 


Ams Machine Co., Max, New York City. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Slaysman & Co., Baltimore. 

Retort Crates. See Kettles, process. 

RUBBER GLOVES, factory. 

Phil Emrich, Cincinnati. 

RHUBARB CUTTER. 

Rubber Stamps. See Stencils. 

Saccharometers (syrup testers). See Can- 
nery Supplies. 

SEALING MACHINES, Box. 

Sanitary Cleaner and Cleaner. See Clean- 
ing Compounds. 

Sanitary (open top) cans. See Cans. 

Sardine Knives and Scissors. See Knives. 

SCALDERS, tomato, etc. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 

F. H. Langsenkamp Co., Indianapolis. 

S. O. Randall’s Son, Baltimore. 

Edw. Renneburg & Sons Co., Baltimore. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Scealding & Picking Baskets. See Baskets. 

Scrap Bailing Press. 

Screw Caps, bottle. See Caps. 

Sealing Machines, bottle. See Bottlers’ 
Machinery. 

SEEDS, Canners’, all varieties. 

Gallatin Valley Seed Co., Bozeman, Mont. 

D. Landreth Seed Co., Bristol, Co. 

Livingston Seed Co., Columbus, O. 

Rogers Bros. Seed Co., Chicago. 

J. B. Rice Seed Co., Cambridge, N. Y. 
Separators. See Pea Canning Mchy. 
Sealing Machines, Cans. See Closing 

Machines. 
SHEET METAL WORKING MACHINERY 

Ams Machine Co., Max, New York City. 

E. W. Bliss Co., Brooklyn, N. Y. 

Cameron Can Mchy. Co., Chicago, Il. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

SIEVES AND SCREENS. 

Huntley Mfg. Co., Silver Creek, N. Y. 

Sinclair-Scott Co., Baltimore. 

SILKING MACHINES, corn. 

Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 

Sprague-Sells Corp., Chicago. 

Slicers, fruit and vegetable. See Corers 
and Slicers. 

Sorters, pea. See Cleaning and Grading 
Machinery. 

SPEED REGULATING DEVICES (fer Ma- 
chines, belt drives, ete.). 

Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 

Sinclair-Scott Balthmere. 


Supplies, engine room, line shaft, etc. See 
Power Plant Equipment. 
Supply House and General Agents. See 
General Agents. 
SYRUPING MACHINES. 
Mfg. Co., San Jose, 


Ayars Machine Co., Salem, N. J. 

Karl Kiefer Machine Co., Cincinnati, Ohio. 

Peerless Husker Co., Buffalo, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Tables, picking. See Pea Canners’ Mchy. 

STAMPERS AND MARKERS. 

Ams Machine Co., Max, New York City. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
Steam Jacketed Kettles. See Kettles. 
Steam Pipe Covering. See Boiler and Pipe 

Covering. 
Steam Retorts. See Kettles, process. 
STENCILS, marking pots and brushes, 
brass checks, rubber and steel type, 
burning brands, etc. 

Phil Emrich, Cincinnati. 

A. K. Robins & Co., Inc., Baltimore. 
STIRERS FOR KETTLES. 

F. H. Langsenkamp Co., Indianapolis. 

Sprague-Sells Corp., Chicago. 

STRING BEAN MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 

Burton, Cook & Co., Rome, N. Y. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Hansen Cang. Mchy. rp., Cedarburg, Wie. 

S. Howes Co., Silver Creek, N. Y. 

Huntley Mfg. Co., Silver Creek, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

SYRUPING MACHINE, Cans. | 
Anderson-Barngrover Mfg. Co., San Jose,Cal. 
Ayars Mach. Co., Salem, N. J. 
Sprague-Sells Corp., Chicago. 

TANKS, METAL, 

Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

Slaysman & Co., Baltimore, Md. 

Sprague-Sells Corp., Chicago. 

. H. Langsenkam .» Indianapol 
Pfaudler Co., 
Sprague-Sells Corp., Chicago. 

TANKS, WOODEN. 

Baltimore Cooperage Co., Baltimore. 
Testers, can. See Canmakers’ Mchy. 
Ticket Punches. See Stencils. 

Sprague-Sells Corp., Chicago. 

TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 

S. O. Randall’s Son, Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

TOMATO PEELING MACHINES. 

A. K. Robins & Co., Inc., Baltimore. 
TOMATO WASHERS. 

Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

S. O. Randall’s Son, Baltimore. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
TRADE-MARKS 

Cc. E. Richardson, Washington, D. C. 
Transmission Machinery. 

Transplanting Machine. 

Trucks, Platform, etc. See Factory Trucks. 

Tumblers, glass. See Glass Bottles, eto. 

Turbines. See Blectrical Machinery. 

Variable Speed Countershafts. See 

Regulators. 

Corers, etc. See Corera and 

cers. 

VINERS AND HULLERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, O. 

Washers, bottle. See Bottlers’ Machinery. 

Washers and Scalders, fruit, etc. See 

Scalders. 

WASHERS, can and Jar. 

Ayars Machine Co., Salem, N. J. 

Berlin, Wis. wee, 

en Cang. 4 

A. K. Robins & Co., Inc., Baltimore. 

Washing and Scaiding Baskets. See Bas- 


kets. 

Windmills and Water Supply Systems. 
See Tanks, wood. 

Wiping Machines, ean. See Canmakers’ 
Machinery. 


Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 
WIRE, for strapping boxes. 
Wrappers, paper. Lee 
Products. 


uc 

Wrapping Machines, can. See Labeling 
Machinery. 

WYANDOTTE—Sanitary Cleaner. 

B. Ford Co., Wyandotte, Mich. 
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CLOSED SPLA 
“PEERLESS” owinc Atk COMPRESSOR 


~ (With or without gear drive attachment) 


SLAYSMAN & CO. 801-11 E. Pratt St., 


TYPE “G E” 


Can be had in any size 
from 7 h. p., displacing 
47 cu. ft. free air per 
minute to 52h. p., dis- 
placing 262 cu. ft. free 
air per minute, accord- 
ing to your require- 
ments. 

The splash oiling feat- 
ture warrants the life 
-of all working parts. 


Baltimore, Md. 
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